COURSE STRUCTURE

KRISHNA UNIVERSITY, MACHILIPATNAM

M.A. JOURNALISM AND MASS COMMUNICATION

Semester - |
Course Code Name of the Course Hours Credits
YEAR/SUB/PAPER L T P -
Theory | Practical
20 JMC 101 Introduction to Mass Media 4 - - 4 -
20 JMC 102 Reporting for Print Media 4 - - 4 -
20 JMC 103 ICT Applications for Media 4 - - 4 -
20 JMC 104 Advertising 4 - - 4 -
20 JMC 105 Media Issues 4 - - 4 -
20 JMC 106 Viva/Lab - - 8 - 4
(Reporting And ICTs)
Sub-Total 20 - 8 20 4
Total 28 hours per 24 Credits per
week semester
L - Lecture, T- Tutorial & P — Practical
Semester -11
Course Code Name of the Course Hours Credits
YEAR/SUB/PAPER L T P .
Theory | Practical
20 JMC 201 News Editing for Print Media 4 - - 4 -
20 JMC 202 Theories of Communication 4 - - 4 -
20 JMC 203 Radio Broadcasting 4 - - 4 -
20 JMC 204 Public Relations 4 - - 4 -
20 JMC 205 Telugu Journalism 4 - - 4 -
20 JMC 206 Viva/Lab - - 8 - 4
(Radio Broadcasting and PR)
20 OEJMC 207 Open Elective — 1 4 - - 4 -
Anchoring for Radio and
Television
Sub-Total 24 - 8 24 4
Total 32 hours 28 Credits per semester

per week




Semester -111

Course Code Name of the Course Hours Credits
YEAR/SUB/PAPER L T P -
Theory | Practical
20 JMC 301 Development Communication 4 - - 4 -
20 JMC 302 Media Laws and Ethics 4 - - 4 -
20 JMC 303 4 - - 4 -
Global Media Communication
20 JMC 304 Television Broadcasting 4 - - 4 -
20 JMC 305 Language Skills for Media 4 - - 4 -
20 JMC 306 Viva/Lab - - 18 - 4
TV Broadcasting (Documentary)
20 OEJMC 307 Open Elective — 2 4 - - 4 -
Photography
Sub-Total 24 -8 24 4
Total 32 hours | 28 Credits per semester
per week
Semester - IV
Course Code Name of the Course Hours Credits
L | T|P
Theory | Practica
I
MOOCS MOOCS 4 4 -
20 JMC 401
20 JMOC 402.1 Human Rights and Media 4 4
R |
20 JMC 402.2 Writing for Regional Media
20 JMC 403.1 Media Organization 4 4
OR T
20 JMC 403.2 Online Media
20 JMC 404 Communication Research Methods 4 4
20 JMC 405 Viva/Lab 8 4
(Research Proposal Writing)
20 JMC 406 Internship 4
(100 M)

Total |

28 hours per week |

24 Credits per semester

» Open Electives:

Course code

Name of the course

Semester

Credits

20 OEJMC 207

Open Elective -1

4




| 20 OEJIMC 307 | Open Elective -2 | Il | 4

Note: Internship is introduced for 2 credits in the curriculum. It is introduced at the end of
Il semester i.e., during summer vacation for a period of 4 weeks. The student shall
submit a diary and a technical report for evaluation. This shall be evaluated in the 111
semester for 100 marks by a committee consisting of Head of the Department along with
two senior faculty members of the Department. A student shall acquire 2 credits
assigned, when he/she secures 40% or more marks for the total of 100 marks. In case, if
a student fails, he/she shall reappear as and when the IV _semester supplementary
examinations are conducted. There shall be no external evaluation.

» Total number of credits at the end of course:

S.No Semester Credits
1 | Semester 24
2 Il Semester 28
3 11 Semester 28
4 IV Semester 24
TOTAL 104

Note: *Open Elective/Non-core 8 Credits will not be considered for division / percentage.

> Evaluation

| Semester Marks -
1. Five theory papers 5X100 =500
2. Title of the paper(s) Practical-1=100 Total =600 M
Il Semester Marks )
1. Five theory papers 5X100 = 500 ¢
2. Title of the paper(s) Practical-1 = 100 Total =600 M
Il Semester Marks
1. Five theory papers 5X100 =500 ¢
2. Title of the paper(s) Practical-1 = 100 ) Total =600 M
N
IV Semester Marks
1. FOUR theory papers 4X100 =400 N
2. Title of the paper(s) Practical = 100 Total = 700/600 M
3. Project work/ Internship =200/10(
4

Grand total Marks = 600+600+600+700/600 = 2500/2400
1. Open Elective / Non-core | of student choice from other departments 1007?r Total =
200M
2. Open Elective / Non-core 11 of student choice from other departments 100M
Note: Open Elective/Non-core 200 marks will not be considered for division / percentage.

The total marks will be 2500/2400 only.



» Procedure to evaluate midterm examinations:
- Theory:

| Midterm Examinations — 1 & Il | 30 marks |

Note: Final midterm semester marks shall be arrived at by considering the marks
secured by the student i.e., average of the two mid examinations.

For Example:
If the student attended both the mid-term examinations:

Marks obtained in first mid: 30
Marks obtained in second mid: 30
Final mid semester Marks: (30+30) = 60/2= 30

If the student attended only one mid-term examination:

e If the student is absent for any one midterm examination, the final
mid semester marks shall be is as follow for Example:
Marks obtained in first mid: 30
Marks obtained in second mid:
Absent
Final mid semester Marks: (30+0) = 30/2= 15

- Practical:
“Continuous assessment/ Semester End Exam Total
Day to day work evaluation
30 marks 70 marks 100M

*Continuous assessment sheet given below.

Note: For practical courses, there shall be a continuous assessment/day to day work
evaluation during the semester for 30 sessional marks and end examination shall be for
70 marks. Day-to-day work in the laboratory shall be evaluated for 30 marks by the
concerned laboratory teacher based on the regularity/record/viva. The end examination
shall be conducted by the concerned laboratory teacher and external examiner in the
subject nominated by the university. Both internal and external examiners have to sign
on the marks sheet.

Internal marks will be awarded by internal examiner only.
PVl
\

Prof P. Vijaya Lakshmi,Ph.D

BOS Chairperson

Dept of Communication and Journalism
Sri Padmavati Mahila Visvavidyalayam
Tirupati-512502






KRISHNA UNIVERSITY, MACHILIPATNAM
DEPARTMENT OF JOURNALISM AND MASS COMMUNICATION

M.A- JMC, I SEMESTER
Paper Title with Code: Introduction to Mass Media, 20 JMC 101
No. of hours per week: 04 Total credits: 04
Total Marks: 100 (Internal: 30 M & External: 70 M)
% Learning Objectives:
To introduce students to the basics of mass media
To inculcate the knowledge of elements of different mass media.
To acquaint them with important aspects of the process of mass media.
To enhance understanding of Indian mass media.

Unit I
Mass Media — definition, classifications — functions and characteristics, advantages — Types of mass
media; traditional, print, films, radio, TV and digital Media.

Unit I1
Print Media — history of printing — Indian print media; growth - Indian press and freedom movement,
newspapers role -- news agencies; PIB, UNI and PTI

Unit 111

Origin and development of radio—characteristics of radio — objectives of radio - Brief history of radio
broadcasting in India -All India Radio; services —Special Audience Programmes- FM radio,
Community radio, Online media and Podcasting

Unit IV
Origin and development of television—characteristics of television — objectives of television - Brief
history of television broadcasting in India — Doordarshan — Commercial Private TV- Prasara Bharati

Unit V
Film — history of film; feature films, film industry growth — Indian cinema; history, golden age of
Indian cinema, modern Indian cinema —OTT platforms- Digital and online media - Mobile as Mass
Media

4% Learning Outcomes:
e Students would be able to understand the basics of journalism.
e Students would be able to inculcate the knowledge of student elements of journalism.
e Students would be able to acquaint them with important aspects of the process of journalism
e Students would be able to enhance the understanding of Indian Journalism.

Reference Books
1. Berger, Arthur Asa, “Essentials of Mass Communication” Sage Publication, 2000
2. R.AnandSekhar. Journalism charithra vyavastha
3. S.C.Bhatt(1999): Indian Press sincel955. New Delhi, Publication Division
4. H.M.Aggarwal, “Journalism in Practice”, Reference press, 2005



Paper Title with Code: Reporting for Print Media, 20 JMC 102
No. of hours per week: 04 Total credits: 04
Total Marks: 100 (Internal: 30 M & External: 70 M)
% Learning Objectives
e To develop writing skills for various media.
e To gain knowledge on news values and to know the process of news gathering.
e To educate on various specialized reporting.
e To aware the information about reviews and contemporary trends.
Unit I
News definitions and elements, Types of news, sources of news. Reporting - Definitions and elements,
hard news and soft news. Newsworthiness — factors affecting newsworthiness. News gathering and
reporting process. Journalistic codes and ethics. Truth- Accuracy, Objectivity
Unit I1
News story structure — Lead — types of lead, body and conclusion. Organizing and writing an inverted
pyramid style and hour glass style stories.
Unit 111
Reporting Beats: City beats, police, courts, on-the-scene coverage, crime, Sports — writing styles, Press
Council of India’s guidelines

Unit IV

Reporting- Speeches/Conferences/Events Reporting speeches, seminars, conferences/briefings
Accident, disaster, and parliamentary/ assembly proceedings- Reporting for government media,
follow-up stories. press conferences; press releases from govt. and non-govt. institutions; rallies and
agitations; monitoring the media

Unit V
Reporting development Issues, agriculture, health, environment, education and industry. Human
interest stories, Socio-political and religious issues, writing obituary and weather report.

Learning Outcomes

Students gain knowledge on nature and components of news and news sources.
Acquire skills on reporting and different types of reporting.

Comprehend the process and skills of language use for reporting.

oo 00

Reference Books
1. David Spark, Geoffrey Harris, Practical Newspaper Reporting, SAGE, London, 2010.
2. John Bender, Lucinda Davenport, Michael Drager, and Fred Fedler, Reporting for the Media,
Oxford University Press, London, 2011.
M. V Kamath, The Journalist Handbook, Vikas Publishing House, 1981, New Delhi.
Vir Bala Agarwal: Essentials of Practical Journalism
K.M.Srivasthava: Reporting and Editing
Maloney & Rubenstein: Writing for Media
John Bender, et al.: Reporting for the Media, OUP.

NonkWw



Paper Title with Code: ICT Applications for Media, 20 JMC 103
No. of hours per week: 04 Total credits: 04
Total Marks: 100 (Internal: 30 M & External: 70 M)
4 Course Objectives

e The learner can study the evolution of ICTs and impact

e The student can study about application of computers and ICTs in media.
e [t is alearning activity on uses of the Internet and various software
°

Leaning activity of use of social media
Unit-I
ICT — definition — evolution-components of ICT— types of ICT — Impact of ICT
Unit-11
Computers — definition — history — types of computers — application of computers in media —
Major search engines, e-mail, creation of e-mail ID, Search engines in Telugu, Problems of software,
review of websites, registration of websites
Unit-111
Internet — history of internet— types of internet — Internet and media
Unit -1V
MS —Office basics- MS Word; features and applications—MS Excel; features and applications —
Power Point; features and applications, Google Sheets — Handling Social media

Unit- V

Social media — definition — history of social media — types of social media — use of social media;
Trends, impact and spared

Course Outcomes

e The student can understand how the ICTs are useful as a medium of mass
communication.

e The learner can acquire knowledge on what are the things involved in the ICTs to be
creative in this field.

e They also understand use of ICTs by different media for different purpose.

e The learner can realize what kind of trends are going on in this field

Reference Books
1. Rajaram - Fundamentals of Computer
D.H Sandeo - Computers Today
Suresh K Basandao - Computers Day
Leon Vikas - Internet for Everyone
Crispin Thurlow, Laura Lengel : Computer Mediated Communication
Albarran, Allan B,Goof.David H : Understanding the web
Syed, M.H : Journalism and Information Technology

Hassan, Robert : The information society, Digital Media and society series

A S A

Theories of Information Society, by Frank Webster.



Paper Title with Code: Advertising, 20 JMC 104
No. of hours per week: 04 Total credits: 04
Total Marks: 100 (Internal: 30 M & External: 70 M)

4% Learning objectives:
e To make the students understand many aspects of advertising and functions of a typical
advertising agency.

e To train them in writing advertising copy for media.
Unit-I
Advertising: Definition- nature& scope- growth and development of advertising- Social, Economic,
legal and ethical aspects of advertising- advertising and marketing.
Unit- 11
Classification of advertising-Campaign Planning -— Stages of Campaign planning- Campaign Planning
— for government schemes, programmes and policies, Advertising agency: structure &functions -Ad
budget: importance and methods.
Unit- II1
Media selection: newspapers- magazines- radio — television- social media — film- outdoor- direct mail-
mail order- transit- media mix- media planning and scheduling.
Unit IV
Ad copy writing: Copywriting for print Media-different kinds of ad copy- visualization and layout,
copy elements-types of appeals
Unit- V
Advertising research methods- pre test, post test- Ad policy. Professional organizations, international
advertising. Integrated Marketing Communications (IMC)-Indian and Global Brands- Ethics and
Social Responsibility in IMC campaigns -Case studies of successful ad-campaigns.

4 Learning outcomes:
The student will become familiar with concepts of advertising, understands its importance in
marketing.

e Demonstrate the role of advertising in the business world.

e C(reate an Advertising copy for media.

e Analyse advertising strategies, media budgeting and scheduling.
Identify and understand the various advertising media.

o Understand how an advertising agency operates.
Reference Books

1. Sethia and Chunawala - Advertising, Principles and Practices.

2. Klepner - Modern Advertising

3. Chandan and Malhan - Essentials of Advertising

4. Hotchkiss - An Outline of advertising.

5. Hart A.Norman and James.O.Cornnor. The practice of Advertising. Heinemann London (1985)

6. JV Vilanilam, A K Varghese, Advertising Basics!: A Resource Guide for Beginners,Response
Bo0ks,2004.

7. Meczgann.F.Anthorty and J.T"hgomasRussel. Advertising Media-A Management Approach,
Irwinglllionois (1988)

8. Meenakshi.R.Chauhan. Advertising — The Social Advertising Challenge.
ArmoPublications,New Delhi (1995).

9. Sanjay Tiwari,The (Un)Common Sense of Advertising: Getting the Basics Right, Response
Publishers, 2003.

10. Sen Gupta, Subroto. Brand Positioning, Tata MacGraw Hill Publishing Company, Ltd. New
Delhi (1993)



Paper Title with Code: Media Issues, 20 JMC 105
No. of hours per week: 04 Total credits: 04
Total Marks: 100 (Internal: 30 M & External: 70 M)

4% Learning objectives:

e To introduce many aspects of media industry.

e To give critical knowledge about Newspaper ownership, origin and growth of autonomy of

Radio and Television and latest developments in media industry.

Unit I
Indian Press- Types of ownership pattern -Newspaper registration — Registrar of Newspapers of India-
Readership surveys — Audit Bureau of Circulation- Indian newspaper society- origin and present
status.
Unit I1
Press commissions and recommendations- Press Council of India- Wage policy - Wage boards-Indian
working journalists’ movement - newsprint policy- Foreign direct investment in media industry.
Unit 111
Autonomy of radio and television in India- Broadcasting Committees-Chanda,Verghese,Vardhan
committees- Prasara Bharathi- liberalization of airwaves.
Unit IV
Privatization of radio in India-FM radio in India-broadcasting news and issues in FM radio-
Community radio in India-guidelines —content-present status of community radio/campus radio-the
future of community radio.
Unit V
Television — Private Broadcasting Model in India and Policy-— Up-linking and down linking policy of
government of India.-Cable TV- DTH- Internet protocol television (IPTV) - digital television-TRP
ratings-TRAI

4 Learning outcome:
e Able to be updated with core topics of newspaper industry and developments in media industry.

Reference readings:

India. A reference Annual- Publications Division, Ministry of Information and Broadcasting,
Government of India, 1954 — India.

H.R Luthra- Publications Division Ministry of Information & Broadcasting, 1986 - Radio
broadcasting -

P C Chatterji - Broadcasting in India, SAGE Publications, 31-May-1987.

Dr. P. Thangamani-History of Broadcasting in India Hardcover, 2000

E-references:

https://www.ibfindia.com/national

https://mib.gov.in/about-broadcasting
https://www.india.gov.in/topics/information-broadcasting/broadcasting



https://www.google.co.in/search?tbo=p&tbm=bks&q=inauthor:%22H.R+Luthra%22
https://www.google.co.in/search?tbo=p&tbm=bks&q=subject:%22Radio+broadcasting%22&source=gbs_ge_summary_r&cad=0
https://www.google.co.in/search?tbo=p&tbm=bks&q=subject:%22Radio+broadcasting%22&source=gbs_ge_summary_r&cad=0
https://www.google.co.in/search?tbo=p&tbm=bks&q=inauthor:%22P+C+Chatterji%22
https://www.ibfindia.com/national
https://mib.gov.in/about-broadcasting
https://www.india.gov.in/topics/information-broadcasting/broadcasting

M.A-JMC, 11 SEMESTER

Paper Title with Code: News Editing for Print Media, 20 JMC 201
No. of hours per week: 04 Total credits: 04
Total Marks: 100 (Internal: 30 M & External: 70 M)
4 Learning objectives:
e To employ editing and publishing skills required for job in news media
e To train them in writing ranges from headlines to editorials
e To make them understand the newsroom structure and functions
Unit I
Editing: Nature and importance, principles, copy editing — preparation of copy for press — style sheet —
proof reading symbols and their significance.
Unit II
Editorial department — organizational structure; Role and functions of the editor, news editor, chief
sub-editor and sub-editors; Changing role of editor; advertising, circulation and production
departments functions.
Unit III
Newsroom structure and role-Desk management -newsroom organization- newsroom key players;
Different desks- features, business, sports.
Unit IV
Headlines — Types of headline —changes in headlines; Types of copy; Photo editing / cropping —
Layout and design of different pages.
Unit V
Editorial writing — Letters to the editor — Leads — Principles of rewriting —Column writing — writing
creative middles — language as a tool of writing — principles of grammar.

4% Learning outcomes:
e Enhance skills of editing and page designing to get a good job in the newspaper organisation.

Reference books

K.M.Srivasthava - Reporting and Editing
Maloney & Rubenstein - Writing for Media
Burack - The Writers Handbook

Cambell - Professional Writing

Bruce Westley - News Editing

Baskett & Scissors - The Art of Editing.
T.J.S. George -Editing

Cecilia Friend and Donald Challenger - Contemporary Editing.
Daryl R. Moen - Newspaper Layout & Design
10 Spencer L M - Editorial Writing.

11. McGrifferT R C - The Art of Editing News

O 0N O UTA W~

Paper Title with Code: Theories of Communication, 20 JMC 202



No. of hours per week: 04 Total credits: 04
Total Marks: 100 (Internal: 30 M & External: 70 M)
4 Learning Objectives

e To motivate the students to learn various concepts and theories in communication

e To familiarize with an analytical environment of communication

e To help the students to learn semiotics and elements of persuasive

e Present an overview on the process of communication

e Explain interpersonal skills and its various component
Unit 1
Definition, scope of communication, variables, process and functions of communication. Verbal and
non-verbal. Types of communication: intra-personal, interpersonal, group communication and mass
communication.
Unit IT
Models of communication- Aristotle, Shannon and Weaver, David Berlo, Harold Lass well, Charles
Osgood, Wilbur Schramm, De Fleur, Gerbner, New Combs, Riley and Riley’s, Diffusion of Innovation
theory.
Unit III
Levels of communication- communication flow models -multi step flow, opinion leadership, variables
for evaluating the effectiveness of communication. Gate keeping. Uses and gratification theory.
Unit IV
Normative media theories: Authoritarian, Libertarian, Social responsibility, Soviet media theory,
Democratic participant theory. McLuhanism, Magic bullet theory, Agenda Setting Theory, cognitive
Dissonance theory, concept of selectivity, framing theory, media credibility.
Unit V
Semiotics: signs, symbols and meaning; Factors influencing perception and construction of
Meaning, Cultivation theory, Social Learning theory, Catharsis theory, reception analysis.

4 Learning Outcomes

e Understand the nature and process of communication.

e Comprehend the process and skills of interpersonal communication.

e Know different models of communication and study media functions.

e Become conversant with media dependency, agenda setting and media effects
Reference Books:

1. Dennis Mc Quail (2010). Mass Communication Theory: An Introduction, Sage Publication Ltd,
London

2. Melvin L. De fleur and Sandra Ball Rokeach (1989). Theories of Mass Communication, Pearson,
New York

3. Melvin L. De fleur and Evelette Dennis (1988). Understanding Mass Communication, Houghton
Mifflin.

4. James D. Robinson, Kimberly Bell & Jeanine W. Turner (1969). Surgeon General’s Scientific
Advisory Committee on Television and Social Behaviour Reports, Sage Publication, USA.

5. Joshi P (1989). Culture, Communication and social Change, Vikas Publication House,New Delhi.

6. Wilbur Schramm (1971). The process and Effects of Mass Communication, University of Illinois
Press.

7. Wilbur Schramm (1973). Men, Messages and Media, Harper & Row.

8. Dennis Mc Quail (1995). Milestones in Mass Communication Research, New York, Longman.

9. Stephen W. & Little John (1978). Theories of Women Communication, Waveland Press.

Paper Title with Code: Radio Broadcasting, 20 JMC 203



No. of hours per week: 04 Total credits: 04

Total Marks: 100 (Internal: 30 M & External: 70 M)
4 Learning Objectives

To impart skills to write scripts for radio programmes of all formats.

To equip to produce radio programmes at local, regional and national level.

Hone the skills of the students to become presenters for news broadcasting

Aware the sound effects, recording formats and dubbing.

Learn the knowledge about the microphones and mikes.

Unit I

Evolution of broadcasting-origin and growth of radio broadcasting, with particular reference to India;
milestones

In the history of radio broadcasting from its origin to the present.

Unit IT

Characteristics of sound-pitch, tone and tempo of spoken words, music and sound effects, frequency

modulation; acoustics; reverberation; echo etc.

Unit 111

Introduction to sound studios-tape recorders, playback machines and microphones; sound

recording and non-linear editing; audio console and transmission of sounds. Software for audio

recording and editing (sound forge, adobe audition etc...)

Unit IV

Broadcast language- characteristics of radio language; use of music, sound effects and actualities;

script writing for radio talks, skits,News,documentaries, docu-features, magazine programmes, drama

and special audience programmer.

Unit V

Radio as a medium of communication, introduction to different and geners and amp; formats- news,
plays and talks, features, interviews, discussions, Documentaries, radio talks. Radio vox-pops —
phone-in programmes- Jingles.

Learning Outcomes

Develop the script writing skills for various formats and productions of Radio.
Improve the technical knowledge about the sound effects, recoding and dubbing.
Acquire the basic principles of writing for the Radio.

Understand the structure and functioning of Radio in India and the responsibilities.

LIC I RPN

Reference Books

1. Chalterji P.C.1991. Broadcasting In India, New Delhi Sage Publication.
2. Chandrashekar B.S. 1999. Changing Preferences The Indian Experience In Public Service
Broadcasting, Singapore, AMIC.
Luthana H.R. 1986. Broadcasting In India. Publication Division, New Delhi, Govt.Of India.
4. Mathur J C & P Neuratha. 1959. An Indian Experience In Farm Radio Rural Forums, Paris
UNESCO.
5. DE Fossad, E J Baptiste. 1984. Interactive Radio Instruction, Washington USIAD.
6.  ArvindSinghal, Mechel J Curdy And E M Rogers(Est). 2003. Entertainment Education and
Social Change, New York, Lawrence &Bouns Association.
7. Shrivastava. KM (2003). News Reporting and Editing, Sterling Publishers Pvt Ltd, New Delhi.
8.  Uma Narula(2006). Communication Models, Atlantic Publishers, New Delhi.
9. Keval J. Kumar (2013). Mass Communication in India, Jaico Publishing House, Mumbiai.

(O8]


http://www.amazon.in/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=Uma+Narula&search-alias=stripbooks
https://www.amazon.in/-/e/B001ICKLA8/ref=dp_byline_sr_ebooks_1?ie=UTF8&text=Keval+J.+Kumar&search-alias=digital-text&field-author=Keval+J.+Kumar&sort=relevancerank

Paper Title with Code: Public Relations, 20 JMC 204
No. of hours per week: 04 Total credits: 04
Total Marks: 100 (Internal: 30 M & External: 70 M)
4 Learning objectives:
e To explore various aspects of Public Relations, media tools used in PR
e Demonstrate competency in the role of communications in an organization and strategic
planning for campaigning.
Unit I
Public relations: definitions, nature, scope and evolution- Functions of PR - Differentiation of PR from
information, publicity, propaganda, Advertising and lobbying -PR and public affairs — Changing
Trends in PR.
Unit II
Components of PR - PR Communication: Principles of persuasion, Tools of Communication in Public
Relations : House Journals -External and Internal, press Release, Press Conference, Brochures, Posters,
Open House, Exhibitions, Audio visual aids ,television, Film, Radio, Internet, blogs and video
conferencing- PR and Media — A Symbiotic Relationship.
Unit ITI
PR Publics: Internal and External; PR Process :Four stages of PR — Fact Finding —Planning —
implementation and evaluation — campaign Planning and stages - PR Research- Case Studies.
Unit IV
PR and Management — PR as management function, Employee Relations — Consumer/customer
relations — Financial Relations — Community Relations — Media Relations — Corporate Relations
—Corporate Social Responsibility — Crisis Management- change management.
Unit vV
Government Public Relations — State and Central level, Media Units of Information and Broadcasting
Ministry-Laws and Ethical Issues in PR-PR professional bodies — IPRA, PRSI — Code of ethics.
¢ Learning outcomes:
Understand the scope of public relations and the role of research and communication in public
relations practice.
e Expertise in Managing relations with publics in order to achieve Organizational goals and as
well as crisis.
e Develop plans for a public relations campaign.

K2

Reference Books

Philip Lesly - Public relations & Communication
H.Frazier Moor, Frank B. Kalupa - Public relations
Seitel, P. Fraser - The Practice of Public Relations
Balan, R.K - Corporate Public Relations

Cutlip & Center - Effective Public Relations.
Ravindran - Handbook of Public Relations.

Ahuja & Chandra - Public Relations.

Sam Black - Practical Public Relations

Alsion Theakar - The Public Relations Handbook



Paper Title with Code: Telugu Journalism, 20 JMC 205

No. of hours per week: 04 Total credits: 04
Total Marks: 100 (Internal: 30 M & External: 70 M)
4% Learning Objectives

To acquaint students with the glorious journey of Telugu journalism.

To enhance understanding of the origin of the Telugu print, electronic and web media.

To acquaint learners with technological advancements in print, electronic and web media.
To throw light on the present status of various mass media in Telugu.

Unit -1

Origin and Development of Telugu Press. Contribution of Telugu Press to freedom struggle and social
reform movement. Pioneers of Telugu Press

Unit —II

Contemporary Telugu Newspapers-Trends in Newspapers; management policy, content, technology
-Prominent personalities of Telugu Press

Unit — II1

Radio- Radio programmes in Telugu — Different programmes in All India Radio; women, children,
commercial, special audience programmes-Telugu FM

Unit - IV

Television- History and growth of Telugu Television channels- Saptagiri-Private Telugu channels-
Telugu News Channels.

UNIT V

Telugu Cinema history and growth- Tollywood- Famous personalities- Digital media in Telugu; online
publications; blogs, news aggregators

% Learning Outcomes:
e Students would be able to acquaint themselves with the glorious journey of Telugu journalism.
e Students would be able to enhance understanding of the origin and of the Telugu print,
electronic and web media. Electronic and web media.
e Students would be able to acquaint themselves with technological advancements in print,
electronic and web media.
e Students would be able to throw light on the present status of various mass media in Telugu.

Reference Books

1. RayproluAnandaBhaskar : Journalism CharitraVikasam

2. PothuriVenkateswaraRao : Telugu Ptrikalu-AndhrajathiAksharaSampada
3. Mallampudi :TeleguVignanaSarwasam

4. M.Venkatarangayya :Sangraha Andhra VignanaKosaum

5. NarlaVenkateshwaraRao :PrabhandaParijatam

6. LakshmanaReddi: Telugu journalism charitraavataranavikasam

7. RachamalluRamachandraReddy :AnuvadaSamasyalu



OPEN ELECTIVE

Paper Title with Code: Anchoring for Radio and Television, 20 JMC 207
No. of hours per week: 04 Total credits: 04
Total Marks: 100 (Internal: 30 M & External: 70 M)

% Learning Objectives:

e To train students in anchoring for Radio and Television.

e To improve voice Modulation, camera rehearsals, studio and outdoor

e To enhance skills of hosting talk shows/ reality shows
Unit I
Voice Over: Rhythm of speech, Breathing, Resonance, VO for TV commercials/ radio commercials/
TV Documentaries
Unit II
Radio Presenter: Radio Presenting, Voice Projection, Scripting, Mic Technique,
Public Speaking: holding attention of audience, awareness of voice and its function, controlling body
language, Breathing and articulation, Acting and singing to strengthen personal and vocal confidence.
Unit 111
Theory of Dubbing, On-air Essentials, writing presenter scripts for TV, a look at personality, style and
general show presentation, recording voice, digital editing & recording, studio autocue reading,
audition techniques
Unit IV
News Reading for Radio &TV, the basics of fluency, Voice: pitch/tone/intonation/inflection, Duties
and responsibilities, Understanding the news scripts and news agenda Conducting discussion
programmes in radio/TV.
Unit V
Talk Show Host - Talk Radio & Presenting phone ins, TV Interviewing, presenting and reporting
techniques, Multi-camera facing, Legal pitfalls in anchoring

4% Learning outcome
e The students will be a good news anchor/radio presenter/ television news presenter
Organise live shows, group discussions and exclusive interviews with experts of any field

Reference Books:

1. Strutt, John Williams, Baron. The Theory of Sound. Rayleigh. 1996.
AlecNibet. The Use of Microphones. Oxford: Focal Press, 2004.
Salkin, Glyn. Sound Recording and Reproduction. Oxford: Focal Press. 1996.
Michael Talbot — Smith. Broadcast Sound Technology. Oxford: Focal Press. 2002.
Basic TV Staging —Millerson Gerald, Focal/Hastings House, New Delhi.
TV Sound Operations —-Glyn Alkin

AN



M.A- JMC, III SEMESTER
Paper Title with Code: Development Communication, 20 JMC 301
No. of hours per week: 04 Total credits: 04
Total Marks: 100 (Internal: 30 M & External: 70 M)
4 Learning Objectives

e To create an overview of the changing perceptions of development

e To familiarize the dominant and alternative paradigms of development

e To understand the practices of sustainable development

e Disseminate the information on real concept of development communication.

e The students learn about different theories of development around the world.
UNIT I
Development —concept — Role of Communication in Development — Development support
Communication - Causes for under development - Theories of development - Economic theory — Walt
Rostov — Sociological theory - Modernization theory - Dependency theory - Sustainable development
Millennium development goals.
UNIT II
Development journalism - origin - growth - Developmental journalism - concepts- Development news
Different concepts - Development reporting - problems - Development centric institutions — NIRD,
USAID, Ford Foundation, World Bank, UNDP, WHO etc.
Unit III
Development communication — case studies of SITE and Jhabua development communication project
KHEDA Project, SEWA, DWCRA etc - Development support communication — an overview —
Literacy — population control- Sanitation — Swatch Bharat - health hazards and immunization
Programs - AIDS Control - Pulse Polio - Gram Panchayat role in rural development.
Unit IV
Participatory development — Communication — Participation and development / community
Development — Role of media in community development programmes, social capital - Use of
Traditional media in development programmes.
Unit V
Multimedia approach to development issues — Role of media in Agriculture , Health, Education,
Environment, Drinking water, Cultural preservation etc - Case studies.

4 Learning Outcomes
e The student can learn different theories and concepts for development.
e The learners learn the problems in Development journalism.
e They will understand importance of development support communication.
e They can understand the importance of multimedia approach for development programs.
Reference Books

1. Srinivas R. Melkote, Communication for Development, New Delhi, 1991.

2. S. R Mehta (ed.) Communication and development, Jaipur: Rawat Publications.

3. AvikGhosh (2006): Communication technology & Human development, ND: Sage.

4. Murthy, DVR (2006): Development Journalism: WhatNextNewDelhi: Kanishka

5. SrinivasMelkote (2001): Communication for development in the third World: New

6. Delhi: Sage publications

7. Jan Servaes (1996): Participatory communication for social changes New Delhi: Sage
Publication

8. Sadanandan Nair (ed.) Perspectives on Development Communication, New Delhi, Sage, 1993.

9. Bella Mody, Designing Messages for Development Communication, New Delhi: Sage, 1991.



Paper Title with Code: Media Laws and Ethics, 20 JMC 302

No. of hours per week: 04 Total credits: 04

Total Marks: 100 (Internal: 30 M & External: 70 M)

4 Learning Objectives:

To provide understanding of knowledge of the Indian constitution.

To familiarize students with the fundamental rights and duties.

Students will know Press laws and understand the importance of media related laws .

Students will know the Codes of ethics of news papers, television and Press Council of India.
e To understand the correlation between Indian constitution, democracy and media.

Unit I

Indian Constitution—Salient features, Fundamental Rights, concept of PIL, Directive

Principles, Freedom of Speech and Expression, its limitations.

Unit II

Press and Registration of Books Act, Working Journalists Act, Cable Regulation Act,

Cinematography Act, Parliamentary Proceedings Protection of Publication Act 1956,

Constitutional Amendment and Article 361 A (Protecting the publication of Parliament and

Legislature).

Unit 111

Contempt of Court Act, Indecent Representation of Women Prohibition Act,

Censorship Act, Drugs and Magic Remedies Act, Children’s Act. Law of Defamation.

Unit IV

Official Secrets Act, Right to Know, Right to Information Act, 2005. Cyber Laws,

Intellectual Property Rights and Copy right Act. Right to Privacy.

Unit V

Media Ethics - yellow journalism -Paid News —Press Council of India—Broadcasting Code-ASCI

Code-codes relating to Communal writing

4 Learning Outcomes:
e Students shall have understanding of our Indian Constitution.
e Students shall get aware to legal aspects of the media and its values.
e Students shall have an overview of recent changes and future challenges of media regulation
e Students shall have understanding of media ethics.
e Students shall know how media laws and ethics empower media practitioners to perform their
duties with commitment.
Books
1.Basu, DD, Law of the press in India, Prentice Hall of India, 2003
2. Frost, Chris , ,,Journalism Ethics and Regulation”, Routledge, 2013.
3. Harcup, Tony, ,,The ethical journalist™, Sage, 2007
4. Neelamalar, M, Media law and ethics, Prentice Hall of India, 2010
5. Stewart D. Social media and the law: A guidebook for communication students and professionals.
Taylor & Francis; 2017 .
6. Thomas, Pradip Ninan, ,,Intellectual Property Rights and Communication in Asia", Sage, 2006



Paper Title with Code: Global Media Communication 20 JMC 303
No. of hours per week: 04 Total credits: 04
Total Marks: 100 (Internal: 30 M & External: 70 M)
4% Learning objective:
e To explore core topics and issues that will set the context for understanding the
dynamics of international communication and global media.

Unit-1

International Communication- Nature and scope, Media colonialism to Globalization, Technological
convergence, Political economy of international communication.

Unit: 11

Media Globalization: Overview of Media systems in USA, Europe, Arab Countries, African nations,
Latin America and Asian countries. Concentration of ownership, Globalization and Cultural Concerns
JUnit-111

Third World Countries and International Order- Transnational flow and Third World Countries, New
World Information Order — New World Economic Order — MacBride Commission Report,

Critique of contemporary situation — an Indian experience.

Unit-1V

International Co-operation — Role UNESCO, ITU, IPDC, NAMEDIA, SAARC, AMIC, Mass Media &
Civil Society ,Diasporic media

Unit-V

Intercultural Communication: Dimensions of Intercultural Communication, Intercultural Behaviour.

4 Learning outcome:
e Exposure to concept of globalization of media helps to better understand international issues in
communication and culture

Reference Books:

1 Bella Mody, William B. Gudykunst, Handbook of International and Intercultural Communication,
Sage, 2001

2Daya Thussu, International Communication: Continuity and Change, AHodder Arnold Publication,
2006

3. Denis McQuail, Mary Kelly, GianpietroMazzoleni, The Media in Europe: The Euro media
Handbook, Sage, 2004.

4. Ed Herman ,Robert Waterman McChesney & Edward S. Herman, The Global Media: The
Missionaries of Global Capitalism (Media Studies),1996, Sage

5. Korzenny Felipe, Stella Ting-Toorney and Elizabeth Schiff., Mass Media effects across cultures,
New Delhi, Sage Publications (1992)

6. Thompson Kenneth, Media and Cultural regulation, New Delhi, Sage Publications (1997).

7. Yusuf Kalyango, Jr., African media and democratization: public opinion, ownership & rule of law,
Peter Lang, 2011

8. William B.Gndykunst, Handbook of International and intercultural Communication, New Delhi,
Sage Publications (1989).


http://www.amazon.com/s/ref=ntt_athr_dp_sr_1?_encoding=UTF8&field-author=Daya%20Thussu&ie=UTF8&search-alias=books&sort=relevancerank
http://www.amazon.com/s/ref=ntt_athr_dp_sr_1?_encoding=UTF8&field-author=Ed%20Herman&ie=UTF8&search-alias=books&sort=relevancerank
http://www.amazon.com/s/ref=ntt_athr_dp_sr_2?_encoding=UTF8&field-author=Robert%20Waterman%20McChesney&ie=UTF8&search-alias=books&sort=relevancerank
http://www.amazon.com/Edward-S.-Herman/e/B000APBH1G/ref=ntt_athr_dp_pel_3

Paper Title with Code: Television Broadcasting, 20 JMC 304
No. of hours per week: 04 Total credits: 04
Total Marks: 100 (Internal: 30 M & External: 70 M)
% Learning Objective (s):
e Understand Television journalism and various television gadgets.
e Students will understand new trends in television journalism.
e Students will know the procedure and techniques of different programme formats of
television news and news based programmes
Unit 1
Television: As a medium of Mass Communication — Characteristics - Television in the world; history —
Television in India; history; types of Television — Doordarshan and Private TV
Unit I1
Formats and types for TV Programmes; Soap Operas- News- Crime Shows- Science Fiction Shows-—
Children Television- TV News script - Advertising
Unit 111
Technology and equipment application aspects and methods: Camera: Basic Concepts, Lighting: Basic
Concepts, Sound: Basic Concepts, Editing: Basic Concepts, Graphics: Basic Concepts
Unit IV
Fundamentals of TV reporting —structure of Televisions News, News production process- Types of
reporting— TV news script-Interview - Anchoring - Live shows
Unit V
Production process, Pre-Production, Production and Post-Production-Panning, Organizing, Execution,
Single Camera, Multiple Camera, Studio and Location, Key Persons Technical Team, Production
Team, Management Team.

4 Learning Outcomes:
e Students will be able to understand Television journalism and various television gadgets.
e Students will be able to understand new trends in television journalism.
e Students will be able to know the procedure and techniques of different programme formats
of television news and news based programmes

Reference Books

1. Andrew Utterback, Studio Television Production and directing, Francis 2013.

2. Belavadi Vasuki, Video Production, Oxford University Press, 2nd edition, 2012.

3. Donald, Ralph & Spann, Fundamentals of Television Production, Blackwell Publishing, 2010.
4. Jim owens & Gerald Millerson, Television Production, 15th Edition, Focal Press, 2012

5. ThotaBhavannarayana : Television Journalism



Paper Title with Code: Language SKkills for Media, 20 JMC 305
No. of hours per week: 04 Total credits: 04
Total Marks: 100 (Internal: 30 M & External: 70 M)

4 Learning Objectives:

e To create linguistic skills.
e To impart knowledge about media language vocabulary for effective communication.
e To understand the societal cultural perspectives.
e To inculcate the knowledge of translational skills
Unit I

Language Meaning and role — English language history and structure — English language skills — role
of English in Media; print, broadcast and digital

Unit II

Telugu language history and structure — Telugu language skills; - - role of Telugu in Media; print,
broadcast and digital — Contributors to modern Telugu language; Gidugu Ramamurthy, Kandukuri,
ThapiDharmarao

Unit ITT

Media language — origin and development- — media language for print medium — role and

importance-use of different styles of language; literary and colloquial -Prominent people of media
language revolution(BudharajuRadhakrishna, NarlaVenkateswaraRao and ABK Prasad

Unit IV

Media language in broadcast media; radio — role and importance — television- role and importance —
digital — role and importance -Different dialects in Telugu(Kalinga, Coastal, Telangana and
Rayalaseema)

Unit V

Translation — Definition and importance - Types of translation: problems- Importance of
Translation/Paraphrasing in Media - Aids and tools of translation - Guidelines for Translation

4% Learning Outcomes:

e Students would be able to create linguistic skills.

e Students would be able to get knowledge about media language vocabulary for effective
communication.

e Students would be able to understand the societal cultural perspectives.

e Students would be able to get the knowledge of translational skills

Reference Books

Functional English, Usha Ram

Fluency in Functional English, Prof. Kev Nair

Telugu BhashaCharitra by Prof. VelamalaSinganna

Matalu-Marputlu- BudharajuRadhakrishna

Turkle, Sherry. Reclaiming Conversation: The Power of Talk in a Digital Age. London:
Penguin Press, 2015.

AnuvadaSamasyalu: R. Ramachandra Reddy

MRS
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OPEN ELECTIVE
Paper Title with Code: Photography, 20 JMC 307

No. of hours per week: 04 Total credits: 04
Total Marks: 100 (Internal: 30 M & External: 70 M)
4 Learning Objectives
e To introduce students to the basics of Photography
e To inculcate the knowledge of elements of Photography
e To acquaint them with important aspects of Camera, light & lense

Unit I

Introduction and Development of Photography- Tools of Photography, types of camera -,
Camera Controls, Composing & Capturing Images, Image Sensors: Types, Image size, sizes
and aspect ratio, sensitivity and noise.

Unit 11

Exposure: Understanding exposure, how exposure affects images, Exposure controls: shutter
and aperture, exposure modes, Using shutter speed and aperture together, working with
automatic exposure

Unit 111

Controlling Sharpness: Eliminating blur, image stabilization, Increasing sensitivity (ISO),
Focusing: Plane of critical focus, focus areas and techniques, depth of field, circles of
confusion. Photo Composition: Rules of composition

Unit IV

Capturing light and color: White balance, Color balance and time of day, weather and
photography, photographing at night, Direction of light, quality of light. Using Flash: flash
power and range, auto flash, controlling flash exposures, using external flash

Unit V

Lenses: Understanding focal lengths, zoom lenses, normal focal lengths, short focal lengths,
long focal lengths, Portraits and focal lengths, Macro mode and macro lenses, Perspective in
photographs, Filters: Types of filters, working with filters

Practical Exercise: Compose a photo feature on one topic with 15 photographs

% Learning Outcomes:
e Students would be able to know the basics of Photography
e Students would be able to get the knowledge of elements of Photography
e Students would be able to acquaint with important aspects of Camera, light & lense
Reference Books:
1. Scott Kelby's Digital Photography Boxed Set, Volumes 1, 2, and 3 1st Edition
by Scott Kelby, 2007, Peach pit Press. ISBN-13: 978-0321678737
2. Understanding Exposure, 3rd Edition: How to Shoot Great Photographs with Any Camera by
Bryan Peterson, 2010, AMPHOTO books
3. The Photographer's Eye: Composition and Design by Michael Freeman, 2007, Focal Press,
ISBN-13: 978-0240809342
4. Extraordinary Everyday Photography: Awaken Your Vision to Create Stunning Images
Wherever You Are 1st Editionby Brenda Tharp & Jed Manwaring, 2012,
ISBN-13: 978-0817435936



M.A-JMC, IV SEMESTER

MOOCS, 20 JMC 401



ELECTIVE -1

Paper Title with Code: Human Rights and Media, 20 JMC 402.1
No. of hours per week: 04 Total credits: 04
Total Marks: 100 (Internal: 30 M & External: 70 M)
4% Learning Objectives:

e To acquaint students with the origin and growth of Human Right.

e To enhance understanding of the importance of freedom of speech and expression

e To acquaint the learners with different areas of human rights

e To throw light on the present status of human rights institutions
Unit-1
Introduction to Human Rights — History of Human rights; Universal Declaration Human Rights
—Human Rights treaties — Theory of Human Rights
Unit-11
Human Rights and Media - Human Rights and Democracy, Human Rights Education - Human Rights
and pollution - Human Rights and Communal Riots
Unit-111
Human Rights and women - Human Rights of Accused persons - Human Rights and child labour,
bonded labor - Human Rights and custodial deaths
Unit-IV
Human Rights and right to freedom of speech and expression- Freedom of Press, Right to Know, Right
to Privacy-RTI
Unit-V
Human Rights institutions — Amnesty international —United Nations Human Rights Council-Human
Rights Watch- National Commission on Human Rights - State Commission for Human Rights

4 Learning Outcomes:
e Students would be able to acquaint with the origin and growth of Human Right.
e Students would be able to enhance understanding of the importance of freedom of speech and
expression
e Students would be able to acquaint the learners with different areas of human rights
e Students would be able to know the present status of human rights institutions
Reference Books

1.Gopala Bhargava (2001). Human rights concern of the Future. New Delhi: Gyan
books.

2.H.O Agarwal (2000) International Law& Human rights. Allahabad: Central Law
Publications.

3.NJ Wheeler and Timothy Dunne (1999).Human Rights in Global politics. London:
Oxford University Press.

OR



Paper Title with Code: Writing for Regional Media, 20 JMC 402.2
No. of hours per week: 04 Total credits: 04
Total Marks: 100 (Internal: 30 M & External: 70 M

% Learning Objective:
e To train the students in writing for Telugu media.

Unit I

Print Media: writing for news reports, editorials, columns and features, letters to the editor, caption
writing, translation issues.

Unit II

Radio: Script writing for various radio programs -announcements, talks, interviews and outlines for
discussion programs, documentaries/features, Drama and commentaries, news.

Unit II1

Television: Script for various television programs- News, interviews, discussion programs,
documentaries, features.

Unit IV

Online Media: Writing for the Internet — writing for news websites, writing blogs, writing for social
media.

Unit V

Advertising Media: Writing for - advertisement copies for print media, jingles for radio, script for TV
advertisements, online advertisements, brochures, pamphlets, hoardings and transit media.

4 Learning outcomes:
e Improve in writing new stories/columns/editorials/articles/features for Telugu newspapers.

e Enhance writing skills in Telugu for radio, television and online

Reference Books:



ELECTIVE- 11

Paper Title with Code: Media Organization, 20 JMC 403.1
No. of hours per week: 04 Total credits: 04
Total Marks: 100 (Internal: 30 M & External: 70 M)
4 Course Learning Objective s:

e To provide understanding of knowledge of the media ownership patterns

e To familiarize students with various wings of media organizations

e Students will know different media organization control bodies
Unit I
Media Organizations: definition and function- Ownership patterns of media organizations — Chain, Cross
media ownership, conglomerates — FDI in Media
Unit II
Newspapers industry —Structure of newspaper organization; Editorial, Advertising, Circulation and
Technical departments—newspaper registration RNI — News Agencies
Unit I11
Radio industry- types of radio broadcasting; FM broadcasting, AM broadcasting and Internet
broadcasting — structure of radio station — All India Radio — FM radio and Community radio in India
Unit IV
Television industry — Types of Television broadcasting; terrestrial, cable, satellite and internet
broadcasting — Doordarshan - Private TV in India
Unit V
Media Bodies- PrasaraBharati — Press Council of India —Bureau of Outreach and Communication (BOC)
— Broadcast Audience Research Council — Indian Readership Survey

4% Course Learning Outcome(s):
e Students would be able to get understanding of knowledge of the media ownership patterns
e Students would be able to get familiarize students with various wings of media organizations
e Students would be able to know different media organization control bodies

Reference Books

1. Gulab Kothari, News Paper Management in India, Intercultural Open University.’

2. Alan B. Albarran, Sylvia, M. Chan-Olmsted, Michael O. Wirth (Eds.). Handbook of Media
management and Economics, Lawrence Erlbaum, Associates, London, 2006.

3. David Croteau and William Hoynes, The Business of Media: Corporate Media and the public
Interest, Pine Forge Press, London, 2006.

4. Gillian Doyle. Media Ownership, Sage, London, 2002

Rajan Sexena. Marketing Management, Tata McGraw-Hill, 2003.

b
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ELECTIVE-II

Paper Title with Code: Online Media, 20 JMC 403.2
No. of hours per week: 04 Total credits: 04
Total Marks: 100 (Internal: 30 M & External: 70 M)

4% Learning objective:
e To understand what online media is and to educate students on the ever-changing digital
world, as well as to provide writing skills for online and social media.
Unit I
Introduction to Online Media —Definition, Types - nature and Characteristics: digitality, interactivity,
hyper textual, networked, virtuality, simulated - ownership and management of online media.
Unit-I1
Online journalism- issues and challenges in online journalism, emerging trends in online journalism,
news websites, weblogs- a new form of journalism, citizen journalism: role of blogging in alternative
journalism.
Unit 1T
Social media- Social networking, Micro-blogging, Photo sharing, Video sharing, Ethical aspects of
social media.
Unit IV
Writing for online media- structure and content- Screen Writing: Headlines and Hypertext, Online
Editing, Designing and Publishing, blog writing, Writing for social media.
Unit V
Access, Digital Divide, Emerging Technologies, Media convergence, Digital Economics.

4 Learning outcomes:
e Understand the emerging media tools and technologies.
e Work creatively and collaboratively in a variety of digital media platforms.

Reference Books:

1. Kiran Prasad (2009).e-Journalism: New Media and News Media, BR Publishing Corporation,
New Delhi.

2. Terry Flew (2005).New Media; An Introduction, 2™ edition Australia: Oxford University Press.

Ryan Thornburg (2011), Producing Online News, Sage Publications.

4. Crispin Thurlow (2004) Computer Mediated Communication, Sage Publications
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Paper Title with Code: Communication Research Methods, 20 JMC 404
No. of hours per week: 04 Total credits: 04
Total Marks: 100 (Internal: 30 M & External: 70 M)



4 Learning Objectives
To introduce the basic concepts of communication research and research designs.
To enlighten on the specific areas in communication discipline for conducting research.
To familiarize on the developments of mass media research globally
Understand the importance of the research in mass communication
e Define the importance of statistics in mass communication research.
UNIT I
Mass communication research : Meaning, Definition and Nature of Research, importance of Research.
Scientific method, characteristics, steps in research identification and formulation of research problem
in communication research, Research methods.
Unit IT
Research: concept, definitions, variables, hypothesis and causation hypothesis, type of hypothesis,
Characteristic of good hypothesis, hypothesis testing, and research designs in mass communication.
Survey Research, Measurement: meaning - levels and types of measurement.
Unit III
Sampling in communications research, types, their applications and limitations, Methods of Data
Collection: Primary data, Secondary data, Interview, Questionnaire, observation and case study —
Application and limitations of different methods.
Unit IV
Use of statistics in communication research, basic statistical tools: measures of central tendency)
mean, mode and median: measure of dispersion (standard deviation, correlation and chi-square).
Tabulation, Classification, data analysis and interpretation of data.
Unit V
Ethical issues in Media Research, Research Reporting, importance of Media Research, Source
Analysis, Channel Analysis, Message Analysis, Audience Analysis, Feedback /Forward Analysis.
4 Learning Outcomes
Identify the types, steps, methods and importance of research.
e Understand the basic concepts, research design and hypothesis testing.
e Know the knowledge about the methods of data collection.
e Improve the selection of method and use of statistics in communication research.
Reference Books
1. Roger D. Wimmer And Joseph R. Dominick. 2000. Mass Media Research: An Introduction,
Singapore Wadsworth Publishing.
2. Ralph O, Natiger And D David M, White, 1999. Introduction to Mass Communication
Research, Louisiana, Louisiana State University Press.
Gunther, B. (2000). Media Research MethodsLondon: Sage Publications.
4. Kapalan, D (2001). The Sage Handbook of Quantitative methodology for Social
Sciences, London, Sage.
5. Ringer, Fritz (1997). Max Weber’s methodology: The Unification of the cultural and
Social Science, Cambridge, Mass, Harvard unipress.
Smith, L T (2012), Decolonizing methodologies: Research and indigenous people, Zed Books.
Kothari,C.R(2004). Research Methodology: Methods and Techniques, New Age, New Delhi
8. Kirishnaswami, O.R. (1993) Methodology of Research in Social Sciences, Himalay Publishing
House, 1stEdition.
9. Ranjith Kumar, Research Methodology: A step by step guide for beginners, Sage Publication,
2001.
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