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= Students may be allowed o register amd appear for MOOCS from the thind semester itsell.

Howeversiudenis  are  docomplete  the  MOOCSsuceessfullyandsubmitpasseertilicateofthe

s

totheUniversity throughthe PrincipaloftheCollegeconeerned forapprovalindendorsementolfthesameonGr

gde cnrds and P'Cyas pertheregeiations ofthel niversity.

AboatMOOCS: MOOC sarethenaturalevolinionaOpenCourseware_Nrstereatedbyihe Massachusells

Institute of Technology (MIT) in 2000, A massive open online course (MOOC) is anonling course
aimed al large-scale internctive participation and open access via the web. In addition wotraditional
course malterials such os videos, readings, and problem sets, MOOCs provide interactiveuser forums

that help build a2 community for  the  students, professers, and  teaching  assistanis

(TA=) MOOC sarearecent development in distanceeducation. ,
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Further. A MOOLC is an online course with the option of lree and open registration.
apublicly-sharedeurmiculum andopen-endedoutcomes MOOCsinte gratesocialnetworking accessible
online  resources. and  are  facilitated by leading  practitioners  in the  feld ol study,
Mastsignificantly MOOCsboildontheengagementoflearnerswhose | -
organizetheirpanicipationaceardingio learninggoals. priorknowledzeand skills, and commoninicresis,
TypicalStructureofaM OOC: ThecommondurationaaMOOCisfrombio | 2weeks AMOOCis accessible
24 hours a day, T days a week. The majorty of the coment 15 delivered
asynchronous) v meaningstudentscanaccessitintheirowntimeandattbieirownpace | However sometinaesth
ereconbeoptionalsynchronousevemssuchaslive webinars(interactivesessions iwhichregquireparticipanist
i join in ot specihc dotesfimes.

Astandard class becomes ma MOOC el ofvideos of 3-10 minuieseach.

Ihelearningotatudents in a MOOC is usunllvassessed bymuoltiple-choiceguestions.

An important component of MOOCs 15 assignments. Stadents have (o upload assignment solutions
intotheAdCO0 platform.

Assignmentscanbeevaluatedondgraded:

o Agiomaticallywhenpossible.
s Peer-to-peerstudentseviluateand gradethemselves.
Anothercomponentis thelorum, wherestudentspostquestions thatotherstudentscan answer.

Usuallv. therearenopre-requisitesfortakingaMOOC apartirombavingaceesstoacomputenwithan  intemet
connection. Maostof the tme, the educational or academic background of students isnimportant.
Students usvally dont need to boy anv hooks [or these courses. becavse all reading 1
githerbeprovidedwithin the MOOC content oris linked o open accesstexis

Institutes/ Universitics/Organsiationsoffering MOOCSinIndin:

(8] Indianinsiitatesidanage ment. BangalorePM U s
o Healthecarein Indin: Strategic Perspectives
e IntroductiomoBankingandlinancial Markets-|
o IntroductioniosBakinpand Finsncial Markets=11 *

et : (1AM

s StabisticsforiBusiness-| FACLLTY OF COMLERLE Met —
s Statistics forBusiness-11 KEISHRA L-: Iu':T"';
#  DowouwrVenture: Entreprencurshiplorever vone. MACHILIBATIARL . =01 1A

s |ptreductionto Investments . ;

o [nnovationand ' Management

& PredictiveAnalviics

o Strtegyvandsustamable Enterprise
#  [Introductiomol orporateFinance



(23 NT. Bombas

" @ @ & W W

InferentialondPredictive StaisticsforBusiness

CorporatcSiralegy

ExploringandProducing datalor Business DecisionMaking
Accountingfor BusinessDecisionMaking: Siralegy AssessmentaindControl
NewModelsofBusinessinbociely

Digital AnalyticstorMarketingprofessionals: Marketing Anal yticsin Theory
EngagementandNurture MarketingStrategies

Leadershipthroughdesign Innovation

Brand andProducidManasement

FinancelorbEveryvone: Markets

Financial EvaluationandStrategy:Corporate Finange

Managingthe Companyolthe Future

Creatmpand Developatechstartup

UinderstandingFinancial Statements: Company Performance-1
UnderstandingFimancialStatements: CompanyPerformances|1

(3 IndianHRDMinistry*s MOOCPlatform-SWA Y A M
4 National Programmingon Technology Enhanced Leaming{ NP TEL), 1TTMadras

AppliedbMultivariaieSiatisticalModeling
BankManagement
ComimercialBankingCreditRiskModeling&Management
Comsumer Behaviour

Econometric Modellimg

GlobalSupplyChain Management

Entreprencurial Finance

InfrastructurcF imance

(31 IRDACeiledeoursesin Insurnceand Risk Management
() WISK R ot Fund Cerdi leati onCourse
(7)1 NESE-NCFMModulesianyonemodule)

INTERNSHIP:

1. Atthe endol secondsemester examination.every  studentof MBAwillundergoon-the- jobpractical
training in any manufacturing, service or finencial orgonieation. The teaining will beminimumaol
fweeks duration, Thel Iniversitywillfacilitate thiscompulsorytraininglorsiudents.

2. During the training. the swdent is expected (o leamn aboul the organization and analyse and
suggestsolutions of a live problem. The objective is to eguip the student with the knowledge of
netualfunctioning of the organization and problems faced by them for exploring feasible solutions

andsuggestions,

3. During the course of training. the organtzation (where the student is undergoing training) will

assignaproblemd/project o the student

4, The student. after the completion of training will submit a report w the Department, which will
li;'prmpmmﬂhi|'{|+_:|.:rn.:-si|:n;':~;;|mi|1.'r1inr:.I-In'm:'l.-::r.||1~r_'rl..'|'|:|r|.|'|1l..|hll'h::-iuhmilh’dhj‘thﬂ;l?\f LIz LES
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duringthirdsemestersothal itsevaluatedwellimimeandibindsemester resultsarenotdelayed,

5. The report (based on training amd the problem/project studied) prepared by the student will
beknown  as Summaer Teaining Project Beport. The report showld  ocdinarily bebased  on
primarydata. It should reflect i depth stedy of micro problem. ordinanly assigned by the
organizaliomwherestudent undergoestraining. Relevant mbles and biblivgraphyshouldsuppaort it
e
comprehensivechaptermustheine ludedashouttheorzanizationwherethestodenthosundergonetraining.
Thisshoulddeabwithbriefhistorvoltheoreanization. itsstructore. performance  products’services  and
problems faced, This chapter will Torm part | of the Report.Part Il of the Report will contain the
studv of micro research problem. The average size of Reportordinarily will be 60 10 80 tvped
pages in standord Tont size (12) ond dovble spacing. Three neathavped and soft bound copies of
the report will be submitied to the University. The report will betypedon A-4 sizepaper,

i, The Report will have two eerlificates. One by the Head of the Departiment amnd the other by
theReportine Ticero ftheorganizationwhe rethestudenthasundergonetraiming, Thesetwocertilicaless
hould be attached in thebeginningolthe reporl.

T. 1 is mandawory for the student 1o make presentation of his report in the presence of teachers
&students. The studemt s expected 10 answer 1o the queries and questionsraised during
suchpresentation.

PROJECTWOREK:

The Project Work will comprise Repor of 50 marks and Presentation of 50 marks. Candidates
willhavetosubmitaProject Reporionaproblem/topicl romitheSpecializationareas undenthesupervision  of
mocore Taculty member of the Department of Management. The report will contain theobjectives mul
scope of the study. Rescarch  Methodology,  use.  importance  of  the  study.  analysis
oldatacollected.conclusionsandrecommendations. [twillcontainrelevantcharts.diagram=andbibliography
AcerificatesitheSupervisorandtheHeadoRheM B Aprogramcenti fyingtheauthenticity of the report shall
be attached therewith, The student will submit three copies of the reportto the Head of the MBA
program. The number of pages in the report will be 60 or more. The reporishouldbetyped n A-d
b i

The comprehensive viva voce is scheduled a1 the end of 1V Semester in order o judgce
theunderstanding as well as application of the knowledge gained by the swdents by the end of
dthSemester. This is alse o see the amticulation of what i3 being leamt by them. The idea 15 1o sce
thatstudents are able to digest what is being tasght in two [ull year and see their relevance not only in
thepractical ield but also their inter relationship.

INDUSTRIALVISIT:

The Department shall also arrange time o tme indusirial visit of MBA students. However no
creditshallbeassigned Farsuch visits and it will not bereflected in thetranscrips,
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IIMBAIDL:MANAGEMENTPROCESSANDORGANTZATIONALBEHAVIOR

Course™Mame Yhameeneni Praecsanid 1. T |f C ing | EnE | TM

Thrzanizational Behavior

IMBALGL + 0 ik 4 it I?'Iil 1= |

Coarsed aale

 —————— - LI (T
L-Leciure. T-Tugomul, P=Pracitenl. C=C redigs, EVE-Inienal viadks, EVE- Exiermal Mar ks T I-Towalbarks

CourselDeseription:
The demand for professionally qualilied managers in India s noreasing every year hecause

offapid mdustrialization amd growing competition. To achieve professional  competence.
managers.both present and prospective, are required n be Tully equipped with principles of
mianagementandhowtheseprinciplescanbeputintepracticeinanorganization, Acomprehensiveunder
standing of these principles of management will increase their decision-making  ability
andsharpentheir tolsiior Lhe purpose, Thiscourse alsoprovidess
comprehensiveanal vsisolindividualandgrouphehaviorinorgunizotions Nspurposeistoprovideanund
erstandingoow oreanizations can be managed more effectively and a1 the same time enhance
the guality
olemplovecswork life, Topicsine ludemotivation rewardingbehavior stressindividualandgroup

behavior,  conflict, power  and  politics,  leadership,  job  design.  organizational

structure.decisionmaking.communication andorganizational changeanddevelopment.

Conrsetjectives:

= Toenablestudentstohaveabasicperspectivenl managementtheoriesand practicesin

* businessorsanizal ions;

¢ Tostudvotherfunctionalareasofmanagementandtoprovidethestudentswiththeconce prual fia
mewenrk and thetheories L|11d|:r|}'ingu|‘gu|‘|imlim!ﬂ|hL':|'|il:'vi-l.'H.Il':

¢ Tahelpstudentsunderstandorganizationalbehaviomndmanagementpracticesbyexaminingps
yehologicalprinciples: and

*  Tounderstandthchumaninteractionsinanorganization find whatisdrivingitandinfluenceit
forgettingbetter resultsin attainingbusiness poals,

CourseLearningOutcomes:
Althe endofthiscourse thestudentsshould beable to;

v Explaintheimportance& role ofmanagement inthebusinessorganizations:

v Evaluatethedifferentaspectsrelatediodecisionmakingandcontrollingprocess;

¢ Identilyingvariousleadership stylesand theirsuitabilityto thesiuation, _ DEAHN
FRLINTY ne :.j.l_nlil:qI:E A4n "ﬂ.ﬂﬁl:’;:_-‘-_‘-
NESNNA UNIVERSITY
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Applyvorganizationalbehaviourtheoricsandeonceptstoindividual workex periences;
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Enowhow 1o work more clfectivelyin a team environment:
Understandtheinfluence oforganizationalculwreanindividualandgroupbehaviour,
1 Inderstandhowyarious elememshe lpinshapeorgonisational cultwre:
Comparcandcontrasttheorieso [organizationalbehaviourand
Analyremanagementissuesasrelatedioorganizationalbehaviour,.

LN N AN

CouorseContent:

UNIT-1{ 12 Hours)
Inteodduction to Management: Concept. Definition and Nature of Management — Evolution

ofManagement thought — Purpose, Functions, Principles, and Levels of Managenent ~ Types
andioles of Managers (Mintzberg). and skills for Managers (Katz}- Management and
Environmenl-Social and Ethical Responsibilities of Managers — Recent Trends in Management
Practices in thewakeolClobalization.

LNIT-1 10 Hours)

Planning: Mature. Purpose.  Process ol Planning.  Types of Plans — Premising &
Foreeasting.DecisionMaking: Concepl. Process, Rationalityin Decision:Decision Trec Analysis-
Management ByvObjectives. Orzaniving: Process-FormalandInformal Organi zations—
Deparmentation-SpanofControl-Delegation VsDecentraliation-StalTing.

LUNIT-1TI{ 10 Hours)

Leading—conceplseope signilicance-Motivation: Significance. Process-

I"heoriesolMastow, Hereberg, MeClelland. Porterandlawler-

Leadership: TraitA pproach.LeadenshipStyles ManagenalGod: Liker sFourSvatemsof] endership-
Communication. Controlling: Basis-Control Process, Pre-Requisites, and Requirements of
adequate Control - Techniques of control. UNTT=-1V{ 110 Hours)
Crrganizationn]Behavior—Importance-Historicol Bock ground-Fundamentalconce prsofOR-
Different models of OB — Undersianding Individual Behavior — Perception- Concepl— Process-
Learning-Concepl — Theories ol leaming - Personality —Concept-Personality traits Theories
ofPersonality- Awitedes-Tohoars Window2X2 matris. Transactional Analvsis

UNIT-V{10Hours)

Group  dynamics — Congepl.  iimportance.  ivpes of groups. group  formation,  group
developmentzroup composition, group performance factors: Organizational conflict, Resolution
of conflicts:Culture and determinants of Organizational Culture: Orzanizational  Change,

Coneepl. Need forchange, resistance to change: Theores of planned change: Organieational

Development-ConeeplofOD. Organizational diagnosis, ODinterventions.
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Case Study (Mot Excectding 31
wordsiPRACTICALCODMPONENTS:

¥ Stedyvingorganizationalstructoresofany ivecompaniesandelassilvingthemintodi Terent
types ol  organizations  and  Justifying  why  such  structures  are  chosen by
thoseorganizalions.
v ldemtilying ony  live organizations and  group  them  into difterent  wpes ol
organizationsbasedon Manngement atwork place.
' Btudving organizational group dynamics of any three companics and identify the
bestmethodomanaginggroup dynamics.
+  Studyvanythreccompanies followingOD mterventionsandldentifvefTectivetechnique.
¥ MNote:Faculiyeancitheridentilytheorganizations/ Teadersfobsorstudentscanbeallowedto
choosethe same,
REFERENCETEXTBOOKS:
Py et W eihrich. Haorodd KontoAsanagement AGIobol Perspoctive, 1 Tl
23 Stoner.breemanand Gilbert e Masagement.Pearsonlducation. MewDelhi.
31 Clege S, Kornberger, Mo and Pitsis | Monagingandorgamisations: Anmtroductionto Theorvan
o practice. Sape London. 200 1.
4p RicksGirilMin Gregory Moorhemd Organizational Behavior:Managin g Peopleand Organizations,
Cengagelcarming. 20418,
33 CirnemeMarntin, Monaging PeopleandOrganizationsinC hangingContexts Routledge 2004,
6y Kaight= 0,8 Willmot, L Introdocingorpanizational behaviorandmanagement. Thompsan.Lon
don, 240006,
T Luthons F Chpanieational Behay iour TRWIL
81 Robbins Manpement. 7 e, Pearson - ducation.

B Johnl Wilson. TheMakingeModern Management. O lord UnbversityPress,
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MBATDZ:MANAGERIALECONOMILS

|i"1m|r;u["4=1m|: M amzger il Feonomiies |_|..—|T|' FIC (IM|EM|TM
[CouneCote [ BaMBATEE |4 [0 [0 |4 3 [ 10
L-Lectune, T-Tutorial. P-Practical.C-Cred its. IM-Inlermal Marks. E M-External Marks, TM- TotalMarks
CourseDescription:

Managerial cconomics s o stream of muanagement  studies  that emphasizes  primarily

solvingbusinessproblemsanddecision-

makingbyapplyingthetheoricsand principlesofmicrocconomics  and  macrocconomics. It is a
speciolized siream dealing with an organization’sinternal issues by using various economic
theories, This course is aimed o equip students withthe necessary theory and techniques and the
ability teapply them in order 10 mform and enhancemanagerial decision making. This course
covers congepls such as poals of the frm, optimizationtechnigues. demand  theory  and
estimation. lorecasting and measurement. theory ol productionand estimation. cost theory and
estimation. pricing and output determination under differentmarketstructures, gametheory, and
pricinginpracticeand business cyveles.

Conrse{Mjectives:

The hasic objective of the course is 1o equip students with skill sets in applving an
analyiicalapproach o the study of how individuals and business units deal with the fundamental
problemsal sewrce resources. understanding of the noture of prices and of markets. role of
information andinterventions.and business cveles.

TheCoursewill introducethe students to

e  Usceconomictonls ioexplainthe optimalallocation olresourceswithin thelirm.

o Llse the wols of economic theory e explain optimal production and pricing decisions
bvthe firm in each markel strueture Apalyze economic problems of business and
suzzestsolutionsand help themanagers in decision-making,

Comrselearning Oulcomes:

¥ Atthcendofthiscourse the studentsshould beable o:

v Developanunderstandingofiheapplicationsol managerial cconomics.

+  Developanunderstandingotitheonesandprinciplesimmicmceconomicsine ludingpricetheory.
rm theoryandmarket structure,

Deseribehowchanges indemandandsupplvaffectmarkets

[istin E.uiﬁhhlzh'r'ﬂcnlhl.‘diITI;.'II..'r:IEmu.r]-‘.v.:l.lilr'l.iclLtl'l.'.':‘ﬁH'll]pritillg_j'rrﬂﬂli'cuﬁr'r'ﬂi|:Ilﬂl.'."t-l.'hﬁﬂd-lﬁgl'.‘ﬂﬂ'}r' '
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+  Explamrelationshipsbetweenproductionandcosts
¥ ApphiheknowledgealihemechanicsoBupplyanddemandioexplainworkingolimarkeis

¥ Developanalyvticalskillsrelatedioeconomictheoriesinbusinessconlexts.

ConrseContent:

UMNITE: {12 Hours)
ManagerinlEconomics: Delfinition MNaune Scope-Functionsand ResponsibilitiesolaManagerial
Econmmnist Law of Demand oand its  exceptions — Elosticity of Demand -
MarketDemandEquation=TypesolElasticity ol DemandandtheirManageriall ses-

Demand Forecasting- Methods ol Forecastingfor Existingand™ewProcuct,

UNTTH:(10 Hours)

Production Analysis & Firm Theory: Economic Theory of Fiom - Theories of  finm-
Baumaol shodel and Agency Theory — Production Function — Law of Variable Proportions &
1S0-Ouants& 1SOCoss-LeastCostFactorCombination—ReturnsioScale—

Econpmicsand Disecomnomieso Scale.

UNITHE(10 Hours)

Cost, Profit & Market Structores: Cost Concepls = Shon=run and Long-run Cost Curves —
Determinants  of Short-Term & Long Term Profits. Measurement ol Profit — Profil
Maximizationvs. Wealth Masimization — Demand and Supply: Markel Eguilibrium — Market
Structures ~Concept of Price — Pricing and Output Determination under Perfect Competition.

MonopolisticCompetitionand Monopaly,

UNIT-IV:{10Hours)
Indisin Ecomomic  Environment:Overview  of  Indian  Econemy Recent chanpes in
IndianEconomy - Macro Economic Aggregates and Concepis - National Income - GDP, GNP,
NNPEWPL CPl - Types of Inflation: Demand Pull and Cost Push Inflation, Philips curve.
Stag Mation ~Measurementof InMation—Economics ofRisk& Finance-
Monctary Policy & Fiscal Policy.
UNTF-¥: {10 Hours)
Trade Cyeles: Phases. Theories. and Corrective  Measures — Behavioral and  Technical
Function; Aggregative Demand and Supply. Consumption Funetion, and Invesiment Function —
Keynesian Theorvioverview).

CaseStudy { NolExeeeding 300words) OrProblem romeitherlinit-2orUnit-3.  —
F iy,
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PRACTICALCOMPONENTS:

¥ Studvol demandelasticitylor aproduct when there 15 a priceincreascor pricedecreasce.

¥ Demandlorecasiing-Miniprojectmavbegiventostudentstoassessthedemand foraproduct or

mserviceusinganymethod.
+ Anin-depth studvol cconomicindicatorsan the growth raie.
¥ Analysisof recenthudget. lscaldisciplineanddisinvestmentproposalsofthe GO
REFERENCETEXTBOOKS:
I JoelDvan. Mancgerid Bconomies Prentice Hall,
2o hotedc ol Mamareeiod Ecovonvios. TatabeGeaw HIlL
3, Copu, Momagerigf Ecanomics, Votabde Crrmwe HEEL
4, '[i|_||1-1i|_,-'| fecre Fvomanies, PheoredeAppdications, Tala MeCGrawHill
3 Mehtal 1 Werrrge ol Bcomvnnies TextandCases, 5O hand &,
B, Petersonde Lewin, Memaeeeried Econoogios Prentice Hallo Mndis,

7. Personl L.Craig. LewisW.Ch andbainSudhirk. Marageriol Eoemomres Pearsonldocation.
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CourseName Business Eovironment L [T [P|C|M™M[EM|TMI
el Hoprsinness Lo
ConrseCmde 22MBA 103 4 |0 |0 |4 |30 170 |l0o0]
L-Lecture, L-Tutoral P-Practical O -Credits ) M-Inteenal Macks. E M-Extemaldd ks, TM-Todalarks
Conrse eseription: —
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CourseLearningOutcomes:
Allersuccessfulcompletion ofthe coursethestudent willbe ableto

¥ Identilvandevaluatethecomplexitiesobusinessenvironmentandtheirimpactonthebusiness,

¥ Analyee
therelationshipsbetweenGovernmentondbusinessandunderstandthe political.economic.lega
| and sacial policies of thecountry,

v Analvzecurrenteconomiceonditionsindevelopingemergingmarkets and evaluatepresentand
futureopporiuniiics.

¥ CiginknowledgeabountheoperationofdiMerentinstitntionsininternational businessenvironme
k.

¥ Acyuirethe knowledgeol businesslaws relatedio incorporatingacompany

v Understandregulatoryframeworkinlndia

CourseConlent:

UndierstandingBusiness Enviroument-Mearing Natnred Seope- T ypesofBusinsssEnvironmont-
Imtemal & Exigrnal  Eovironment,  Miem & Macre  Lavionmest — PESTEL
ESWOTAnalysis Porters3fore model - Typesolsiness Enviromricntal Analysis,
h
Econpmic Policies & Comfitions — Economie mde of  Govornment i ladia —
FoveiznFeae: | iherafization Privatization &4 labalization -
FinanciallavimnmenioiBusinessMonctary Poliey.  Fiaal Poficy, Copital  Market.  Money
Markes. Stock Exchange — An overview Modes afMoneyinflowin as eeonomy.

Socio Cubture sl Techuological Envirmoment of Business: Husiness and  Soiciety,
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PRACTICALCOMPONENTS:

i

¥

o

Stdents are expected o give a reporl on hiow the ¢conomic envimonment has alTected
theperformanceal anyiive largendian Business Houses,

Students are cxpected o analyee the major economie and Financial indicators such
asGDP, Inflation, CPI, BSE, NSE, Currency, Godd rate. Odl barrel price etc.. lor a
particularperiodofiime and submit the report on thesame.
Studentstocollectanalyecanddiscuss MOAAOA S Prospectusofa company.

Students w0 produce a report on the working of reputed agency  including ils

formation. naturent relations with theoutsidesworld and suchotherissues of relevance.

REFERENCETEXTROOKS:

14
Y
i

3
4]
)

)
1y

10y JustinPaul, Business Environment Textond € nses. 3eMe Greaw! LTl Publication.

Astwvathappai 2006 ssentialso BusinessEnvironment. Bombay  HimalayaPublishing EHous

©

FrncisChermilami P93 BosinessEnvironment. Bombay; Himalma Publishingl louse.
Agrrwal, Rap( 2002 BusinessEnvironment, New Delhi:Excelliooks

Cherunilam, Feancis 19T Rusiness Environment. Mumbai:HimalavaPuablishingHou se
Mathew ML 2003 ), Business Envirommient: Astudyvolsociocultural.coonomicandlegalenvironme
ftin business, Juipur RESA Publishers,

WM CKuchhal, Vivek Kochhol. BusinessLesislationfordinagement. Vikas. Publishing Hoose, 5e,
20HR.

Ravinderkoumr, Legal AspectsolBusiness. Cengageloaming 4. 20| 6,
AkhileshwarPatha.Legal Aspects olfPusiness. Totn MeCraw Hall Fe 2018,

P S Cropme Comapony e S Chand 2016,
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CourseName ]‘"iII.HI;i.‘:ﬁ;.lﬁl:ﬂ!-ll'l_i-l.imlnll."'-.llilh'.‘-ii_‘i L |T |I' |'c'__m1 EM | TM

CourseCode IMBATO 4 (o 11T 14 {30 [70 [100
L-Lecture, T-Tutorial. P-Practical . C-Credits. IM-IntemalMarks. EM-Exiernal Marks. THM-TotalMarks

CourseDescription:
Financiplreportingandanalyvsiscourseprovidesanunderstand ingol Tinanc ialaccountingand reporting funda

mentalstorprospectiveconsumersoleorporate inancislinformation suchasmanagers, stockholders.
linancial analysts. and creditors, This course focuses on understonding howeconomic events like
linancing wansactions and operating activities are recorced in the three mainfinancial staitements (i.e..
the income statement. balance sheet, and statement of cash OowsfundzMow), Along the way, students
will develop the technical skills needed 1o analvee corporale Gnuncialsiatements and disclosares for
use in [inancial analvsis, and o interpret how accounting standards andmamagerial incentives alfect
the financial reporting process. This course is well recommended lorstudents who wanl 2 more in-
depth overview ol the lnancial accounting and reporting required forunderstanding firm performanee
and potential future risks through analysis of reported  linancialinformation. such as  students
intending e go into financial analysis and Financial Manager, securilyanalystede.
CourseOQbjectives:
e Topravidethestudentswiththebasiceonceptsandpracticesleadingtopreparationand presentationo
financialstalements.
s Tofamiliarizethestudeniswiththe inancialsiate mentsofanorganizationasauserofimanagementin
ormation,
= Tointroduce the students to the fegal and practical aspects of accounting of major
componcnlsoilinancial statements.

o Todiscussthevariousconcepls.loolsandpracticesinanal vsisand mterpretationaMTmancial statement
H.
ComrselenrningOuleomes;
Atihe endofithiscourse thesiudentsshould beable to:

*  Demonsiratevariousconcepisdesicpsthatorganizations olowinlinancialaccountingsothat the
organization can deliver the fair position of business 1w the interested parties  and
themenzuresthat can betaken foreconomicdeve lopment 1oo.

¥ Break down the sccounting process and system through accounting equations so as 1o
analyzetheclassificalions ol revenues andexpenses.

DEAN
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¥ Understandthelinancialstatementanalysis andusetoolsandiechniguestounal yscondinterpretibeke
yparameters ol financial performance

+  Discoverhowbalancesheets incomestatements.andeash Nowstatementsaredevel opedandhoweac
Iy omeis interpreted.

¥ Evalumethefinancialhealthofabusinessusing financialsiatements.

¥ Preparcandevaluatetinancial forecaststomakestrategicd ecisions

CourseContent:

yiill III |
l
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PFRACTICALCOMPONENTS:
¥ StudentsarenskedividentifvandsummarisethecomponentsoleivenNinancial statemenis
{Course instructor to collect reports from company websites and distribute iothestudents
forexercisepurpnse).
¥ Bludents are asked o prepore rial balance, and wading and Proln & loss account
andbalance sheets W the company reports (Course instructor to collect reports from
companywehsitesanddistributeto thestudents forexercise purpose).
¥ Students are 1o form groups (group consists of 4-6 stodents) o submit o briel report
oamodernfinancialreportingpracticesiollowedin IndianandMultinationaleompanies.
Case Sty (Mol Exceeding 300
worlsIREFERENCETEXT BODKS:
Iy Jain&MNavane: Advanced Accountancy Kalvani Publications, Lodhiana, EatestEdition
2y Pandey LM FinancialManagement, VikasPublishing. NewDelhi, Lates) Edition,
3 KhanhUY . & LinP K :ManagementAccounting, Tata MeGir=- 11 Mew
Dt LokestEdition.

41 SharmadCupta: Management Accounting, kalvani Publishers.Loodhima.

31 Singvi.NoML &Rurbeh 1B sdbhamwalo: MuanagementAccounting Textand Chses.
PR E ek S Ek R s E R G R RS F R R R R R Rt R F Rt R R S e e R R b e b R R
IPMBALDS:RUSINESSANALYTICSFORMANAGERIALDECISIONMAKING
CourseName | Business Analy licsfor L |T |P|(C |IM|EM|TM
| ManagerinlDecisionMaking | | [ | [ [
EH?EFLW,{E,_._..L?EM“AIHS 4 i I 4 2 [ 70 IE]t]_

L-Leciure, T-Tuloral, P-Practica LC-C rediis AM=lmeniil Marks, EM-Extermal Marks, TM-Tolal Mark s
CouwrseDeseription:

The rale of husiness analvtics in assisting decision-making has now become essential Tor
allorganizations in today's dma-driven world where datn and the insights that it con inspire are
asource of competitive advantage. While business analytics is now boing used al various
levelswithin the organization. This course gives an inoduction o the area of business
analytics. Business  Analylics (BA} is generally understood as the extensive use of dna.
mathematical

andstatisticalmodelsusineexploratory.descriptive. predictiveandcausalmode sunderthe rameworko

lfevidenceand Fact-basedmanagement 1o drivedecisions andactions,

e

—
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ConrseChjectives:
o Togmmanunderstand imgoflowmanagersuschusinessana lviicstoformulateandsolvebusiness

problems and to support managerialdecision making;
o Tobecomefamiliorwiththeprocessesneededioacquireandpreparcdatadevelop, fit.validatean
d deplovmodels and usethem fordecision making;
s Toacquircknowled geabowdifferentanalvticalivolsused formodelbuilding. toestablishrelatio
nshipamongdilTerent variablesthateTeet businessdecisionmaking.
CourseLearningCutoonies;

Byvihe end ol thecourse.student s will be able o
* Toexplainhowdataanalvticseancreatescompetitivendvintsge lorbusinessesinthediaital

cConomy

Todescribestrate gicmunagenial/oreanizationalproblemsrelated oanal yiicsfomnorganizatio
norindusiry,
Toidentifvandarticulatesolwionslorgeneratingorganizationalvaluethronghimproveddataan
alviicmatiray.

¢ Toapplvdataanalvtiiestoassiststrntegic-leveldecision-making.

CourseContent:

UNIT-I{12Hours)
Introduction:Meaning, Definitionand ImportanceolBusinessAnalylics— Analyticsv/sAnalysis—

BusinessAnalyticsv/sBusinessintelligenceand DataMining—-A pplicationsofAnal ylics — DilTerent
kinds of Analvtics - Types of Analvtical Tools — ldentifying Problems &Opportunities through
Data Analylics — Framing a Business Problem os an Analytical Problem - Analytical Approaches
[ Drecision Making — Business Analylics as a Competitive Steategy ~EMectiveCommunication
of Analviics.

UNIT-11{12Hours)

Mathematics and Statistics for Business Analytics: Concept and Delinition of Data Science —
Data Sources. Types of Data amd Data Representations — Mathematics for  Business
Analytics:Application of Differentiation, Maxima and Minima. Matricesand MatrixCperations
usingCramer's Rule and lnverse Method (Problems) — Probability and Counting  Technigues:
Bayes Theorem. Binomial, Powsson and Normal Distibuations  (Theary and Profblesms)

Statistics  forBusiness  Analylics:  Descriptive  Statistics-Measures of  Centml _Tendency.

Variability and Shapef Theary andPraliens).

DEAN
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UNIT-1TI{12Hours)
Sampling Theary —  Scaling, Measurcment  Data Collection  Techniques  (Owverview]  —

HypothesisFormulation and  Testing  Technigques=MNow-Poramedric Tesist Mann-Whitney LLChi-
squarctestand  Spearman R) — Pavennetric Testwr Correlation, t-lest and ANOVA — Data
Tterpretation. ReportWiitingand Presentationf Theary and Profhfens),

UNIT-1V{I2Hours)

Predictive  Analytics Tools &  Techmigues: Concept o Predictive  Analvtics - Linear
Regressionandlogistic Regression] Theoryand Problems)--actor Analysis—

ClusterAnalysis{ Fheory)

~Econometricsand TimeSeriesForecasting( Thearyand Problems).

UNIT-V{12ZHonrs)
Contemporary Analviics: Financinl and Risk Analvtics, HR Analytics. Cuostomer Analyviics

lorMew Product Development. Retail Analvties. Sales force Analvtics, Web and  Social
MuedinAnal vticsand SupplyChain andLogistics Analytics{ Theory).

Casehtudy (NotExceeding 30w ords)

PRACTICALCOMIPONENTS:

v Studentssheuldidentifyanythreccompanicsusinedataanalyvtics.andanaly schoweompan iesare
usinganalyiics o prosper,

¥ Should form groups (A group consists of 4-6 students) and download 'R the most
popularsediware] Freeandopen =ource ) fordotamanagement andstatistical analysisol data,

¥ Teachers shall weach students how 1o use the R Software o work with data using a
cagsestudvrelated to unit=4.

¥ Students should eonduct o weam based project. which 1% a unified and practical case ona
opicol their chomee. with approximately4=6 students pergroup.

«  Students are required 1o develop practical experience in using severnl dilTerent tvpes
ofonlincanalvtical wolsic.e Gooule Analviics Bing Webmaster Toolsand A Wstats ),

v Students should apply analytics tools: to real-world business contexts {local arcas)
lorimproveddecision=making.

¥ Asscss the strengths and limitations of analviics and predictive modeling techniques
fordilTerent business applications and wvarying data conditions wvsing free and open
sourcesoliwareslike R and Orange!,

v StudentsarcexpeciediowritetheresearchdesignonExploratoryandDescriptiveResearch,

¥ Stodentsare asked toprepare the gquestionnairconbrondewareness effectivenessoiraining in
public  sector  organizstion.  Investors  attitude  towards  Mutual  funds  in
anviinancialinstitutions,

v Btudents are asked o conduct Market survey o know the consumer

tovwardsanyF MU G

ereeplion
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REFERENCETEXTBRBOOKS:

1y Shimieli. PotclondBruce. Dt Midmgfor Basdiesshinellieeiee Cnorgepts, Techifgresond A pp
Sreentineres, Wiley,

21 PowellandBaker. WawoeememSorenee: N ArrofMadelinewithSpreadsheeny  Wiley,
31 Ledolter Dwie M finingond Busine s lmafviveswieh B, Wiles,
41 DamclleStemb-arhursi. ivirg EveefforBasimess dnolvsiv. A eiefero P imenciol Wodke G & ond
cinrerricely o vehsine, Willew, 20013,

3 WinstonWoveel . Micravaft Exeed 200 3 Date A radvv ot Bt sy Meodeling,
MicrosolPross. IS A

6 U R Kathaen 8o socechMerbnbafope, VishooaPrakashan, 2002

7 Deld R, Cooper & PomclasSchindler Bufoess RescereliMetlends, Wi TRV 2007

LR A LR A R PR RS R b b L Ly R P g B b Ll d R R bl bl BN o B 2 g B DR 4 b R ER R R LR B R L b b LR LR Lo

IMBALMG:MANAGERIALCOMMUNICATION

-

e L =

[ ConrseMame 4 ManazerialCommunication L |T Bl [IM [ EM | TM

TZINIBA LG 3 & |1 |4 |3 |78 |00

e e

L-Lecture. U-Tatarinl P-Pracical /O =Credic UM -Tnternal Sy arks. E M- Exiemal ™ arks. M- Toal ks

Cowrse Deseription:
This course explores the smportant roles thal communication plavs in managers/|leaders

beingefTective in their tasks as they exchange meaning with supervisees. peers. supervisors, the
largeroreanization. and the community. Both formal and informal communication will e
addressed, The course also explores the relationship between management and communication,
providingstudentswith the skills tnimprovetheirmanagement communication skills.

Conrsefhjectives:
o o develop application of written., oral and  interpersonal  communication  skills

and famibiarizethestudentswithgapsforpersonalelTectivenessandwavstoovercomethen,

CourseLearnineOutenmes:
Bytheendofhecoursestudentswillbeahlero:

¥ LUnderstandecommun icationskillsandsensitizethemtotheirpotentialtobecomesuceessfulman

agers
¥ Explainthevarioustypes ofcommunicationinBusinessOroani sations.
*  Tohelpthemacquiresomeofihenccessary skillsto handleday-to-day

managerial responsibilities suchasmakingspeeches controflingone-1o-
ohecommunication.enriching  group  activities  amd  processes,  piving  elTective
presentations. writing letiersmemaos, minutes. reperts and advertising, and_mantaining
nne’s poisce in private and inpublic

T L
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¥ ldentilvtherole ofcommunmicationconilict ininterculturalrelationships.

CourseConlent:
UNIT-I{ 12 Hiours)

Fundamen talse M ommunicition—

Introduction.UnderstandingC ommunication.thecommunicationprocess, Barrierstocommumication. hel

mportanceafCommunicationinthe Workplace.

UMNIT-11{12Hours)

Expressive Communication — Wrilten Communication. Business  Letters. E-muil. Memao,

Reportsand Proposals. Oral Communication. Presentiation Skills. Mectings, Group Discussion,

ManagerialSpeeches. Interviews. Mon-verbalCommunication. Kinesics Proxemics, Vowce.

LINIT-TH08Hours

UNIT-1V{EHours)
OrganieationalCommimica iomn-—

Intermal. Dypes, Channels Diversiivand Inteceu liomlCommumication, ExtermplCommunication, Ty pes,

Channels.Use of Technalogy.

LUNIT-V{12Hours)

R E mploy memt Communication—

ResumesandCoverLeners Introduciinn, WritingaResume, Writing JobA pplicationl etiers, Carowp

Disevssion andlnferviews

CoseStudy (NolExcecding 300words)

PRACTICALCOMPMONENTS:

v

LR S SR R R N

Demonstratethe elMectof noiscasabarmertocommunication.

Makestudents enaclandanalyvzethenon-verbal cues, s DEAN
Giveexerciseslor elaritvandeoncisenessinwritlencommunicatidMCULTY OF COMMERCE AND MANAGEMENT
Asuiblecaseistobeselectedandadminisieredinthec lasssticking H:E:i?m::#:ﬁl:EE:r:n -
Dremonstratethe elfectol noiscasabarrieriocomimunication. ¥ 1
Makestudents enactandanalveethenon-verbal oues.

Giveexercisesfor claritvandconcisenessinwritlencommunication,



* Asuitablecase istobeselected
andadminisiered intheclassstickingtoal thegoidelineso fcaseadministeringand analysis,

¥ DemonstratingVideoconlferencingdteleconlerencingin the class,

¢ ConductamockmeetingolHudentsintheclossidentifyvinganissucaltheireoneern, Thestudents
shiwild preparenotice. agendaand minuies ol themeeting,

¢ FachstudeniiogivepresentationalSminutes(thiscanhespreadithroughouithesemester) and to
be evaluated bythe faculry.

REFERENCETEXTBOORS:

1y Boveeand ThillzBasteeessd vmmmnicetion fodeey MeGrow-HilL Secomd Edition

M GullevM, 1 Beesiresad rammmicat fon rocess & Crodect, ThompsonSouth-Westem

3 LevelDDA:Managerial mmmnamications. BusinessPablications. Plano, T exas
A1 Pradhanand Peadban: BusinessCommunication, HimalavanPublishingHouose
31 Sech l Osclord IPriineoreSpeating Oxlord
&) Ramanand Singh: Business {oomnicerion.Oxlord University Press, New Delhi
T Courthand L Bovee JohnV Thill & MukeshOhaturvedi Bavinesy
{ enpmnanicarion Lodav Minth FEditon, New Delhi: Pearson,
B BorevC WolTord EdwinALGierlol Tand Robend . Cummins.od egemizational oummmmmication
Phekevsione soManaeerial Effectiveress. NewYork:MeGraw-Hill.
0y Lestkarde Flatley, SovieBusimed mamicalion
skillsfor Enspenverimpifelmerae i fevcrarion,Mh Edition, MeGraw-Hill
1 Soavipepal [y MM Biesdesad aanmepericotionSireade gies, MoGraw-Hill,

11y KB Bomachandran Lakshmi Kotk 5. K eishnalumar, Seesioessd oopemiemicotionMacMilla
nindial .. 2007

1 23 Shirley Tavlord ammunicarions foeBosiness, Pearsonlducation,

| 30 Ut Lanad L 3evvee JobnS Tl L& Mok eshU hoturee di, Basinesy
{ emrmmicaiion Todav Minth Fdition, New Delhis Pearson,

F43 HlermaA Mumpby Herbert WHildebrandr bane P Fhomas, Eifeetive BusiessCmimaniced o Th
edetiraw-Hill Company, Now Delhi.
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| [ ourseMame Personality Bevelvpmentihronzh Lifck 1. T F|C |[IM [EM [ TM
SRETTEY T nlightenmeniskills : ; P
| Course e 22MBATNT S T T I T LT

L-Lecwre. T-Tutonial P-Practicnl € -Credits, IV-Tniernal Marks, BV -Fsternal arks, TM-Towl Marks

Courselescription:

Pergonality development is the development of your behavior pattems and attitude. It is the
resullol where we are boarn, the circle we interact with and our personal temperament.  Every
person isdifferent. There are some characteristics traits that make you unigue. Personality

developmentthroughlifeenlightenmentcourseaimstohelpstudentsidentifynegative orsawhich

EAN
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be stopping them [eom reaching their desired goals. This course will help students both in
thetrpersonal and  desired  professional lile. The other purposes ofpersonality  development
throughlife enlightenment course are 1o enable vou lead stress-fmee and healthier lile, ethical

decisionmakingability. enhancedconidencelevel, and buildingnmorepleasingpersonality,

CoursefMijeciives:
The oursewall introduce the Sudents 1o
Iy Learntoachievethehighestgoalhappily.

2) Becomeaperson withstable mind,pleasingpersonalityanddetermination.

3} Leamtobuildpositiveattitude sell-motivation.conhancingsel -
esteemandemotionalinie ligence

4y Learnodevelopeopingmeehanismiomangestressthrough Y oeaandmoditationtec
hniques

51 Awakenwisdom amongtheon

ComrseLearningOuteomes;
Attheendoflhiscoursethe studentsshould beable 1o:
«  Developthieirpersonalityandachicvetheirhighest poals oflife.
¢  Leadthenationand mankindiopeace and prosperity

¢ Practiceemotionalsellregulotion.

< Developapasitiveapproach toworkandduties

L

Conrsel ontent:

Developaversatilepersonaliny

N . T ——r—
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ACULTY OF CommERCE AND MANAGEMENT

KAISHN A UNIVERSITY
MACHILIPATN AL - 521 nim



PRACTICALCOMPONENTS:
 Siudents  should  adentily  differemt types ol personality o know  their own
personality. Sudentsarctodescribethecharacleristicsol their
pl,trsnnaliticsnn:isuhmiilh:mnwﬁwn_ﬁﬁ:ﬁ.ﬁmr:nl.
LiE &k
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Studentsarctolommingroups{agroupeonsisisof4-tstudents woidenti ivandwritcabriecfnote
onfamouspersonalitieselIndin and World.
Studentsarerequiredioidentilvdi [Terentivpesofattitudesand giveany Rveexamplesoleach.

Studentsarcex peclediochecktheirattitudesanddevelopwavsioimprovetheirattitudesatwork

placeand home.

Studentsarerequiredtoidentifvkeys tosel f=-motivationtoachicvetheir zoals,
Studentsarees pectedioidenti fyal leastseventypesathod v lanpuageandconductactivitics
with thelfollowing:

5.8 Piwsae I’rm|h||.l||1cr||rclutlml'-:

| Standingwithvourhands on r-.':ui.-rhip:'- thm«:n -...l;lwu.lf-slcn.l |
X Standingupright Conlidence

3 Armscrossedonyourchest [elensive i
i R‘.m.lmh}1111rlm|1|:h111yuun;h-..eh Thinking

5 ruucluﬁ'-$GETﬁfm&ﬁ1L1Eﬁ:'rﬁE~'.c Doubt lying

[ Resting 3.nU|]1|..:|-|J|n‘». ;ourhands Boredom.tired

P _'"Tp-ﬁﬁgﬁ;urlmbm Impatience

) ' ﬁﬁ?hﬁiﬁl nails Merviris.insecuns

] I_‘iml i _Il'ﬂ-'il:h_?t!'_ljl'hﬂil' Insecure

n - “'Ia-lmm__ﬂ_mum}'cs; Disheliel.doubt

Conduct the following exercise to develop communication skills -
MegotiationSkillsand Empathy

Exercise: CardPieces

Inthisactivity.teammemberstradepiccesalplayingeardstoputiogethercompletecar

ds.

Lses-Thisexcreiscisusclulforshowingteammembersothers' perspectives.  ibailds
communication and negotintion skills, amd helps people to developempathy.
PeopleandMaterials

« Enowghpeopleforaticastthreetenmso fwi.

= Playingeards— usebetween fourand six foreachperson.

» Aprivaleroom.

Time -

1 Sunimuites, liste

uctions:

. Cuteachplayingeardintohalfdiagonally. 1h1..m|1|1:|.ti|dmﬂu-l1;]Elvﬂ%f‘ﬁ'nu

-
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havelourtriangulorpiecesforeachcand.

2. Mix all the pieces weether and put equal numbers of cards into as

min }-'l."l'l ".'EEIZ'IFII:MH}'UII I'I.-i.I"r'L"lli‘.'ilI'I'L';i-.
i, Dividepeoplewpintoteamsa lthrecorfour, You needat lenst
threeteams. INvou'reshorofpeaple, teams oftwo will workjustaswell,
4, Givecachieamanenvelopeofplavingcardpieces.

Conduetfollowing Timemanage mentactivity- RibbonofLife
Takeacoloredribbonlengthofapproximately Emeter’ H0cm. and scissoes, Starwith
thetollow inpquestions:

i

5.

IT the life span of an individual s sav, 100 wears. Consider that cach
cmrepresentsone vear, The respomse will be thal few live that long. Assuming
alifeol 7510 Whvears.cut 10 1o 25 cm offtheribbon.accordingly.

What is the average age of the participants sitting here, the response would
b5 to 30 depending on the group. in that ease, cut another 25 cms of the
ribbonand=ayvihal isgonevoucannot do anvihing.

Whatisteft is530vears? Peoplewillzay, =Yes dbutthcanswer isNC,

Every year we have 32 weeks that 5 32 Sondays. 15 we muluply that by
J0vears.it comwes o7, 4years, Reducetheribbonbyanother 7.14 cm.

Wealso usuallyhoveSaturdavs off, so reduce another? cms,

PublicMational holidavs are 10 multiple with 50 years, That comes o
another | Syears. Reduceribhon byvanother] .5 cms.

Your casual leave, sick leave. and annueal holidovs approx. 40 davs o
yvear.multiphed by 3. Cut ofl another 5 cms. Now vou are lefl with about
29 Svears. Bul thecaloulation is notoveryvet,

Y ouslecpanaverageod Bhoursdaily:multip lvthatby 36 53doysandagainby

-

-
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ol years(i.e. | 22days X 50=almost | Tyears). CutolTanother 1 7em.

9, You spend time eating lunch. breakiast snocks. and dinner total 2 hours
daily(i.e. 30dayvsavear X30vears=4yearsorso).Cul offanotherdem.

HELast. let™s figure we spend obout | hour a day traveling rom place o place
foractivitics and swch, (tha™s aboutl 2 more years), We™re down 1o 6 (51X )
vearsollifete makeil or breakit.

i ey
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WhatYou'llNeed



AdvicefortheTeacher/Facilitatar:

o Studentsarcaskediorecileverses: 26,28,03. 05 (vinue o Mectisatakam-
Holisticdevelopmentotpersonality.
o StudentsareaskedioidentifypersonalitvofroledMmaoduels TromShrimad Bhagoead geet
aond portravtheroles of thesame,
s Studemts arcaskediopractice Yopasndmeditationtechnigues
REFERENCETEXTROOKS:
I, Hurdock L Personality Develaprment. 2Rt Reprint. Mew Dielhid Fata e Cieaw DL 20
iy,
2. Gopinath. RashinvaSanskreitsansthanam P, Bharribors ThreeSatakam, Miti -
sringar-voirgye, Mew [delhi, 20100
3. Swami Swarupananda. Svimad Bhazavod Gita_AdvaiiaA shram_ Publication
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Departiment. Kolkata. 200 6.
4. LupcasStephen. ArtolPablichpeaking. Mew Delhi. Pata -Me-Crawe HiL2000
5. Mile D Powerolpositivethinking, Delhi. RehanBookCompany, (20047,
B, Praveshkumar, Allaboansell-
Wehoti vaskion MNew et Cosodhwil IPablislinz ) louse. UK.
7. Smith. B Bodv L anguage, e lhi:Rohan BookCompany, 2004
YouicAsanasTorGroup | raining-Fan-
hanardbanSwami Y ogabhvasidandal Nagpur,
W Rajayossorl ongueringthe lntemal Baroreby Sweami Vivekonamdo A dvaitaAshea
miaf Publication Department ). Kolkata
Lo, Nagendral L RnadNagaratnalR. Y opa Perspoctivein®iresshManagement. Bangalo
re S Vivekananda osal rakashan,
Uinline Hesources:
1. hipssonlinecoursesnpleLacinmo |6 geld previcw
2. hupssveevideolectures.com/course 353 indian-philosophy/ | |
ARG ER R R R Rt R R et Y e Rt A R A S R A A R R e e kA e R e e ke g
D2MBANE:MSEXCELEACCOUNTINGTALLY
CourseMame | MSFycel& Acconnting Tally L |T l P(C |IM|EM|TM

CourseCnde | 2IMBATGE i ¢ |0 |4 |30 |70 (A
L=l tore, T=Tutcarsal, P Prase Neal C-Credita L =linterpal Mark s, EM-E siernalMarks, TM-ToalMarkl S

Course Description:

Fally, or Transactions Allowed in a Linear Line Yards, i o famous procram developed by
Goenkasin 1986, iz principal goal. as used by o huge pumber of small and medium-sized
businesses. is locxecule accounting activities in a highly precise and methodical manner. This
COUSe will
makestudents lamiarvithvariousnspectsoftheprogrmm. howitworks andeomprehendbasicooncepls
like bookkeeping., profit. and loss analvsis, stock maintenance. and so on: The most recentyersion s

tablyER P,

CourseObjeetives:

o  To familiarize Students with basic (o intermedinte skills for using Excel in the
classronmvyis-h-visBuziness Applications.

*  To provide students hands on experience on M5 Excel in different versions of
Microso [0S,
Toeainproficiencyincreatinesolutionsfor DataManagementand Reporting.and
To leam about Tally Sofiware and gain proliciency in creating and exporting data
andreportsobiained in TallvSoftware.

Conrselearnimedhntemes:
i
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Adtheendofthecourse.the studentswilllear
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¥ Howip uscdiflferentversions of M5Excel, theadvanceddata options available,
¥ Howtoenterlinancialdata inTally.andhowio
interprefthe inancialvesulisohained from Tallv.

CourseC ontenl:

LINIT-I
Introduction: Understanding Excel'sFiles, Ribbon and Shoreut— Create a workbook— Enterdata

in g Warksheel = Format o Woreksheet, Formot Numbers in g Worksheet — Create an Excel Talble—
FilterDataby LsinganAutoFilter, SoriDataby usinganAuoFilter—
Essemtinl WorksheetOperations: UsingH elpt F 1 LKeyBoardShoricuis-
WorkingwithCellsandRanges: Formaning Cells. Mame Manager — Visuvalizing Data  Using
Conditional Formatting:Apply Conditional Fermatting - Printing Your Work: Print a Waorksheet
. Using Print Preview &Otherl Hilities.

UNIT-II

Lab based Evaluation-1: Working with Pates and Times & Text: Working with Dates &
Tume, Creating Formulas that Manipulote Text — Upper. Proper. Lower, Concatenate, Text o
Column—CreatingFormulas Thatl.ook Up Valves: Viookop, HLookup, Matchd Index

UNIT-1
LahbasedEvaluation-2 :Creating Formulas for Financial Applications: Introductionto Formulas

g PV, PMT. NPER., RATE, Creating  Balance Sheet,  Investment  Caleulations,
DepreciationCaleulsions — Creating Charts and Graphics: Chant Your Data. Creating Sparkling
Graphics. UsimglInsertTabbUinlies—

UsingCustomMumberFormats:RightClick FormalCellsWindow—  Using Data Tab and  Daota
Validation: Getting external Data, Remove Duplicates, Apply Data Validation & using Unilities
from Data Tah - Analvzing [Xata wilh the Analvsis
ToolPak: AMOVA Cortelation.Covarionce. Deseriptivesiatistics. Histogram. RandomMNumberdiene
rationRank and Percentile, Resression, (=Test, ZTest.

UNIT-1V

Computersand Accounting: FundamentalzofComputerized Accounting

ComputerizsedAccounting VsManual Accounting—Femuresol Tally—

ProcedureforC reatingaMewCompany — Directory Mame £ Mailing Mame / Address 7 Ciroups
Creation — Editing and DeletingGroups — Display of Predelined Youchers — Youcher Creations
and Alteration of Youchers whileor alter Entering Transaction — Types of Vouchers — Payment

Voucher - Receipt Voucher ~SalesVoucher-Purghase Vouchers.

<bean
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UNIT-V
Accounting Tally: Ledger — Groups in Tally — Primary Groups, Sub-proups. Creation of Ledpger -

process of Creation of Ledger - Balance Sheet at the Gateway of Tally — Method of
Showing Trading, Prafit and Loss account and Balonee Sheet Creation of Inventory Reports -

Creation ofStockCategories — Stockltems— Stock Groups
REFERENCETEXTBOOKS:

L. Tallv— AceountmzsoliwareS Palanivel Marghan Pubbcations
2. Computer ApphicationsinBosiness— v, Rajkomar

Learning Hesourees;

I Text Books Fxcel 2000 Bible | Wil CODROM by John Walkenbach, lohn Wiley & Sons.

20 00dition

2 Relerence Books Excel 2007 Tor Dummics by Greg

HarveyMewPerspectives onbicrosndl CHTiceExee 2007

3 Supplementary Reading

Matenabwww, hrdiap.gov,in/Doven load w04 ME20E xcel pd v gL

wrayueedu/~ psimonelclasses’ | 305 pd lexcelreg. pa o goechwin,

eduicompater resources podlsiescel 2000 il pd s microagec
ch.comdappsaminingeoursewany escel pd fwwa HpLorgjohshopidoc
sflntermediate- | xeel.ped I

4 Websiieshiips ol Ticemicrosalicomd en-us

hitpzfmdTiee microsollcom en-us'erce l-helprexcel-hiel p-and- hw-to-

FX 269382 T aspxhiup fofMee mic rosoll. comden-us/excel!

hitp e microsseom/en-ueseel-helplesee-Tunc ions-by-catesorny -

FIPOE 2042 | aspschitp:Sooww hiveongroup,comdelihimlhiip:spreadshoets aboul.com/od/tipsand [

ags Texee] wse himlhips Sswoww computerhope.com:shortcut' excel.himl
ISR R R R PR N PRSP PR L P P R P L R PP P TN T L R TR R R Ry B

DMBAZNL:MARKETINGMANAGEMENT

il

CourseName MarketingManapement L |T [P|C |IM|EM|TM
CourseCode 22MBAZNY 4 |0 |4 [30 |70 | 100

L-Leciure, T-Toterial, P-Practical, O-Credits M -Tnternal M ark s, EM-Esiemal®darks, T M-TodaldMark s
Courseleseription:

Marketing Management s & couwrse revolving around  various concepts of marketing
strmiegies practices and new technigues which vary with the demands and needs of the
eonsumers. Thecourse examines the role and imporance of marketing in the firm and other
organizalions,

Thiscoursewillcovertopicssuchasmarketingplans/strategics, marketingresearch,marketse gmentatio

n.retailinpadven ising pricing. Intemetmarketing, elc.
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ConrseOhjectives:
Thiscoursewillhel pthestudentstiodevelopabetterappreciationandunderstandingofiheroleofmarketin

ain 2 husiness organationspecteallv.and i our socictyatioroe.
Specificohjectivesinolude
* Toenhanceyourknowledgeaboutmarketingthenrics.principles.strategicsandeonceptsand how
theyarcapplicd;
o Toprovidevouwithopporiunitiesioana lvremarketingactivitieswithinthefirm:
o Toollowyouto applymarketingeoncepts andtheones to reahisticmarketingsituations

ConrseLearn e O ot egimes:
Adthe endolhecourse thestudentswillbseablero:

¢ Formulate a srekefing plan that will meet the needs or goals of a business
CroTZanition.

«  Develop an integrated marketing communications plan for a prodecs, concepl,
poadand/orservicebased onanidentilied markel necdosarget.

Formulatestrateniesfordevel opingnewand/ommodi ledproductyconce pls poodsandservic
esthat respond to evolvingmarket needs.

*  Develop strategies for the elflicient and effective placoment? distribution of
progneis.comeepis, gonds, and services thatrespond o evolvingmarkels,

«  Evaluatetheimpactof usingdifTerentmarketingstrategics
[oraproducl.econcept.poodandior service, on the linonces, Return on Investment (RO
and business poals of anorganization,

«  Evaluatetheviahilinyol sconcepl prodhed goodand/or serviceina local notional
arnternationalmarkcts.
Conductmarketreseareoprovideinformationnecdediomakenarkeringdecisions.

Courselontent:
UMNIT-I12Hours)

Introduction:Basicmarketing concepls—tinderstand g Customers—Company
Orientationtowardshuarketing—Tronsaction VsRelationshipharketing—

AnalvzingMarketsandCustomers - integrated Marketing Concept - Defining and Delivenng
Customer Value andSatisfaction — Value Cham - Marketing Environment: Macro and Micro
Components and theirlmpact on Marketing Decisions — Marketing Research and Information —
Adapting Marketing toMew Liberalized Economy — Changing Muorketing Practices: c-muarketing,
Tele Marketing.
CavseMarketing, SociclalMarketing. RoralMarketing GreenMarketing. Emotional Markelisg . Guerr

illahdarketing.
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UMNIT-T1{ 10 H eurs)
Strategic Marketing Planning — Buyer Behavier — Consumer vs. Organizational  Buyers -

MarketSegmentation and Targeting — Positioning and Diflerentiation Strategies — Marketing Mix

roduct Decisions: Concept of a Product. and Classification of Products — Product Mix and
LineDecisions—ProductlileCvele-Strategicimplications—MNew Product Deve lopmentand Consumer
Adoption  Process  —  Price  Setling:  Objectives.  Faewws  and - Methods.  Price
AdaptingPolicies.andInttiatingand Respondingto PriceChanges.

UNIT-ILI 1 Hours)
Marketing  Communication:  Concept.  Delinition,  and  Importance Marketing

CommunicationMix — Promotion Decisions — Integrated Marketing Communication — 1MC
Planning Process Integeated Communications Siralegy— Recentirends in

Muorketingeomimunicalions.

UNIT-1V(10Hours)
Marketing Channe] System — Functions and Flows — Channel Design — Channel management -

Selection, Traimng Motivation and EvaluationolChannelMembers—Channeldynamics: VM S HMS,

and MMS-Distribution Stmteoy—MarketLozistics Decisions.

UNIT-Vi{10Hours)

Marketimg Ovganization and  Control: Pypes of  Marketing  Orgonization  Stroctunes,  and
FactorsiTectingMarketingOrgonizalion—
ContralaMarketing Efforts: Annual PlanControL Efficiency Control.  Profitability  Control  and
Strategic Contrml - Marketing Audit - Customer Relationshiphark eting—
CustomerAltractingand RetamingCustomers—Consumerism-Consumerfights  ond  Marketers'
Responsibilities.

s l-.|_|||||i.1. { Mot T"._'.,L_'l._'l._'l.lillg A
wordsiPRACTICALCOMPONENTS:
v Budentsaretoanalvzediffereninecdsandwantsofconsumersinvour localitvomregion

¥ Swdentsaretoanalyzetheprevalenimarketingenvironmentinyourlnealiyorregion.

¥ StudentsarctoanalvieeProduct LifkeC yeleofTew
Productslikeconsumerdurablesex. Electronic goods. Computers. ete. ).
StudentsaretoanalyvrePackagingstrategics uscedbylocal FMUG companies
Students are to analyee Marketing strategies/planning used by local/regional

e

antomaohilecosmeticand FMO Goompanies DEAN

FACULTY OF COMMERCE AND MANAGEMENT
KRISHNA UNIVERSITY
MACHILIPATMNAM - 521 001



REFERENCETEXTBOOKS:

I

i
=1

i

4}
Fi

]
7
B
".I':I

Philipkotler kevinlanekoeller Abrahambosh yd Mithileswartbo Aderkesing Moregennend -

A Seaetly Axfon Peespecrive. PearsonEducation

Aporaal Pk Morkerime Management An Todicmperspecrive, PragataPrakosham
EazmisHEL Wierketing Wesscie mieni TexiandC sves, | xeel,

Philipkotlemand Armstron e G AWIRKEFING Pronticel TalbofTndia. | 2th Editon.,
Iamaswarmy V.8 & Mamakoamart, S, Werderie Venegement flomingandd wirof,
Pdacmillm.

Jowachandran, S Adereferine Vinra e mi Exee [HBanks,

Michalel Errct Broce ) Wabkor, Willimw ) Staion, Maekedime, TataMcGraw Tl
WilliamStanton, S e ntafsef Werkefing MeGranc - il
Palmer—Ftrrfctinta Morkeivae, OsclordUniversicy Press.

1y Zinkotad kombe, Merkedfme Mancgeemenr, Prenticel lal loMndia
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IIMBAZNZ:HUMAN RESOURCESMANAGEMENT

CourseMame Human ResourcesManagement l. T P (O IM | EM|TM

CourseCode I2MBAIOZ 4 [0 n (4 (30 [70 I}

L-1ectire, T-Tutowial, P-Practical C-Creditg W -lnteenal Mok, EM-Este o Marks. TM-Totaiharks

CourseDescription:
Human Resource Manogement links  people-related  sctivities (o business  stralegy. The

coursedevelopsacriticalunderstandingoltheroleand finctionso [thevariowshumanresourceactivities

in

organization.  providing  students with 2 comprehensive  reviewol  key

HR Meoncepts.lechniguesandissues. Topicsineludejobana lysisanddesign, recruitmentandselection,

evaluaiion, performance  management.  occupational  health and  safety. and  the

strategiccontribution of HRM w organizational perlormance and evaludling HRM effectivensss,

Theeourseol Human Resource Mimagementmainl yfocusesonad ministrativeservices.sta Tadmimistea

tion, angl performance management, ond most imporantly. on the hiring process, Thecourse

helps the stodents to study amd get the knowledge and principles thal are required

tohandlethehuman resources of thecompany.

ComtrseUHpect ives:
¢ Todevelopameanima fulunderstandingoHEMtheory. functionsandpractices:

* Toapply HR Meonceptsandskillsacrossvarioustypesolorganizations.

* Thiscourschelpsstudents tounderstandchangingroleofHEmanager intheglobalizedera.
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Conrselea raimeO o mes
Byvihe endof thecourse.students will be able to

¥ Acguaintwiththefunctionso THRM likerceruitment.selection. rnining. performanceappraisalan
deompensation minagement.
* Learmaboutthechangingroleo HREmanagerandihechallengesofll I Rmanagenntheglobalizedera

ConrseContent:

UNIT-1{ 12 Hours)
Introduction: Meaning. Delinition, MNature. scope. and lmportance of HRM - objectives

and FunctionsoHR M-Policies. Procedunesand Programmes_and Practicesol TIRM—-Chrganization of
HREM - Line and Staff Responsibility — Role of Personnel Monager and HRManager— Models of
HRM- HEM in aChanginglnvironment.

LIMIT-1H 10 Houars)

Procurement: HR Job  Analysis — Homan Resource Planning. Objectives,  Importance.
FactorsATeeting HR Planning — Demand Forecasting and Process of HR Planning — Problems
andLimitationsolH R P-

Recruitment:Definition.Objectives, Bubsystems. FactorsA MectingRecruitmentPolicy, Central izeda
nd Decentralized Recruitment, Recmitment Organisation, R cenaitmentSources Recruitment Technig
wes. Recruitment Process andRecent TrendsinRecruitment Prisctices—

Selection:Meaning. Definition, bmportance, TyvpesoSelection, EssentialsolSelectionProced urc.and
ProcessolSelection-Placement Induction andSecialization.

LUNIT-10{ T Hours)
Developmentand Perlormance Management:Ohbjectivesol Trainmng, TrainineMecd Assessment. Des

gningandAdministering TrainingProgramme, ExecutiveDevelopment Programmes.  Evaluation ol
Training and Development Programmes ~Performance Appraisal:Meaning. Need. Porpose,
Objectives, Contents of PAS, Appraisers and  Differeni Methods ofAppraisal, Uses of
Performance Appraisal, Limitations, Problems of Performance appmisal. andPostAppraisal
Feedback.

LUNIT-1%{ 1 Hmars)
Promotion and Reward Management: Promotion. Tronsfer, Demotion. and Career planning

’ . o . - s . EAM
andDevelopment-CompensationManagement: Definition Necd forSoundsalaryAdmigisiration.  BE
andDevelopmer oImpersalic LCIME c 0 3 ﬂﬂmFEF COMKERCE ANDA

KRISHMNS UMivEAS]
MACHILIPATHNAM - 52



Objectives.  Factors  Affecting  Wages' Salary  Levels, HREM  Approaches 1w Reward

Management lobEvaluation — Employvee WellareMensures.

UMNIT-V{10Homnrs)
Maintaining:HRMApproschiokmployee

QualityolWork Life( QWL):Meaning Conditions, SpeciliclssuesinQ WL Straegiestorlmprovement
oW —Retirement Discharge, VRS, and Exil Imerviews - Changing Role of HR in Knowledge
Era. Mergers  andAcquisitions,Outplacement, Quisourcing HEFonchons and Employeeleasing—
HREMChangesinManagementControlS vstems: HRIS,HR M A ccounting.and HR Audit-International
HRM: Perspectives and Challenges - Grievance ond Disciplinary Procedure — HRRescarch.,

CaseStudy (Mot Exceeding 30ihwords)

PRACTICALCOMPONENTS:

Exposestudentsiostandardselectiontesis [oflowedinvariousseclors.
Explonngtraiminzanddevelopmentpractices.
Exploringperformance appraisalpracticesinvarioussectors.

Giveajobanalysiscaseandaskthestudentstopreparejohdescriptionandjobspecilication.

Askthestudentstoprepareanappointmentletierforhepostololficemanagerofcompanyk nown
T,

TR R TR

REFEREMNCETEXTB(KS:
Monappi. A omdSai vackdin, W Personmed Manessemens. | aln MeGrow il

I
2 DeCenzoandBobbing Stephen P _Persomned D Resonrce Monogemenr, Prentice
A HallolTndia,

4

[essber. fMrmoResomrce Morape ey Pearsonbducation,

W

Sing MR W Nesoniees Manggemens, ExcelBooks.

6. SubbaRao. P fememBe sonree Manogememioamad Sncfisreiod Refotions, HimalavaPublishing [
1Rl
Aswathappa. K. umanBesourceandPersonnel Manigewsem, TataMcGraw Hill,
Yo R M Besomrce s Monaeemernt Exce [ Books,

0, Pattonyvak. Hhesen Ressrce Manegeneas, PrenticeHaliondia

L Flippal. L Persomsmed Meanageimens, Mogrow] Bl

. MemaoriaC M ervomee M ornogement Hlimalavalruhlishers

12, Ivancveevieh, Aol esaneces Mavoesemend, MeCieae 1L
v 6 o o ol o B o o o e e o o T
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DMBAZ03:FINANCIALMANAGEMENT
CourseNane FunmncinlManagement LO[T e Je v EM —|_"“i|
CourseCorle 2IMBAZIA 1 |[@ [0 |4 |3 |70 |t |

e

CourseDescription:
Finance Management 15 desioned 1o expose the student o the financial issues ol detenmining

themonetary resources needed by a business, the mix of these resources. the sources and uses of

funds.thebenelits, risksand costsassociated withdilferent typesol respurcesand linancing.

CourseObjectives:
¥ Togiveunderstandingandperspectiveon linancialmanagement functioninthecompan yandits
relation (o domesticand infemational cconomy,
¥ Toprovidelllustrationonfinancialmanagement practicesandpolicies processes_lechniquesand
strategicsthatarcusedin the nancial management,
¥ Toenablesthestudenstounderstondiheprocessofevaluatingthe lnancial performanceo forgan iz
ations usingvarious tools andtechnigues,

CourseLeirningtibe omes:
Byvthe end ol thecourse students will beable 1o

Leamaboutdifferent lunctionsoffinancialmanagementlikeprocuringlnance.investmentdecisions.di

vidend decisions and hguiditymanagement in theorganizlions.

ConrseContent:

LUMNIT-K I 2Hours)
FinancialManagement:Conceptual Chverview Scope. Functions. Roles. Goals-

Changing RoleofFinanceManagers— limevaluefommoney—Present Value—RiskandReturn-
ProfitmaximizationV's. WealthMasimization—Fmangial Decisions-
FinancialPlunningandForecasting: Meaning, Objectives. Process ol Financial Planning and
Financial Forecasting( Theoryand Problems).

LINTT=00{ 1 fHoumr=)
Financial Leverages: Types ol Financial Leverages-EBIT and EPS analysis — Cost of Capital -
MeasurementoSpeci NeCostsolCapital =] Weighted Average sl ol

Capitali Theoryand Problems).
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UNIT-T{ 10Hours)
Capital Structure; Determinants of Capital  Structure. and  Optimum Capital  Strocture -

CoapialStructure theories: Teaditional. NE NOT and MM Theories - Capirel Budpering: Nature,
ScopeSignibicance, and Risks in Capital Bodgeting ~Technigues ol Capitael  Budgeting:
Traditional andDC Flechniques—Risk Analvsis inCapital Budgeting. Theory andProblems)

UNIT-IV{10H ours)

Working  Caopital  Management:  Meaning,  Signilicance. Tvpes ol Working  capital,
Determinantso fworkingeapital andMethodsoMeasuringworking Capital Reguirements—
Operatingevele-Financing oMWorking Capital-Managementol Cash, Receivables andinventory—
MunagementolProlits: Dividend Policyvand Dividend Theories. (Theoryand Problems),
UNIT-Y{10Hours)

Financial Analysis: Types ol ratios, Chassilieation and analysis through ratios. Advantages
and Limitationsol ratio analysis (Theory and Protidems).

Coasestudy Nof Exsreed ing 300w o« o 1 el

PRACTICALCOMPONENTS:
¥ Students ore expected to study any five companies® lmancial reports ond submit a
reportontheirfinancial planningandfinanciallorecast.
*  Agroupassignmenton-copiialstruciureo nvthreehigdomesliccompanicsandany
threeMMNOs with respectthe models studied im umni=3.
Identifying thesmallormedivmsizedecompanicsandunderstanding thelnvestmenteval wation
techniques wsed bythem,
¥ LUsing the annual reports of selected companies. students can study  theworking
capitalmanagementemployedbythem Studentscanalsocomparctheworkingeapitalmanagem
entidcompanics in thesamesecior,
¥ Students can choose the companies that have pone Tor stock spht and Bonus 1ssue m
thelastiewyears and studytheimpact of thesamennthe steckprice.
¥ Casestudicsondividendpoliciesofvariouscompanieswithrespecito Indiancontext
REFERENCETEXTBOORS:
1) JoamesCVinHorme e lahw MW achowice e Sarmadeemenredva (¥ e Merenze e,
PeenticeH allol IndiaMew I helhi
N ArthuarKeownJohn®Martin, WillimmPewsv& DavidSeotu v Fivomered Momergenent: Promciplese
ried Apylicotionss, PrenticeHlall of Indi, New Delhi




3 Brealev RichardondMuversStewort. UL Mrfncipfesef© ovpunsade Finanee, MeGiraw T TILNew el
hi.

4 Brigham F Fopene and  Vowston T doel. Famdenewals of
Finermeieed Myiromemend Intermaiional Students Ediion,

51 Homgpton ] Bobn, fimermedod Degclaion Mekine 'O aercepats, ProbfenpandCaves Prenticeal ol
Inclie, Mew Delhi.

f Weston JFand Brigham. ELF L Esseatfodsof Monoserio Fingace Peason Education,

T JdamesC Y anHorne, fimaneid Vonggemenmioosd Codice, PrenticeHat lo! India,
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Coursellese ription:
ThecoursediscussesthedilMerenistepsintheentreprencurialandsmal -

businessprocess suchasopportunityrecognition, gatheringresources.sirategicplanninginsmal lercom
panics.managing  the  venturcand growth,  exitor  lailure of  the  busimess.halso
introducesdiMerentiypes of entreprencurship. such as social, academic and corporale venturing,
s well as thetheoriesthat areimportant within this research lelbd.
Courselhjeclives:
*  Todevelopeonceptual understandingofihetopicamongthestudentsandcomprehendthe
environment  of  making  of  an Entreprencor and o develop perspective
understandinpolstart-ups and M5M Esin thelndiancontext,
o T enable students 1o have an understanding ol growth of entreprencurship in
Inclia.problemsoel rural entreprencurshipowomencentrepreneurship.
To acquainl students with the knowledge of writing a business plan, mle of MSMEs
ineconomicdevelopmentanddi flerentkindsolfsupporiavailablelromdilerentinstitutions
CowrseLearningOutcamos:
Altercompletonolthiscourse studentsshould beableto

¥ [Develop an understanding of entreprencurship and  small business ond  appreciate

theimmolein an economy, particularlyin thelndiancconomy:

«  Developand demonstrte competenceinbasichusiness andmarketingplanning:



